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75 year old 
USA company

Seiler has limited  
Dealership 

Opportunities in       
Europe, Middle East, 

Asia and 
South America.

Seiler is a worldwide leader in Dental 
Surgical Microscopes.

Please call (800)489-2282 or email 
micro@seilerinst.com for dealership openings

Welcome to the new era in 
microsurgery

Promisevision 3D Specifications:
• No binoculars
• No latency
• Unprecedented Depth of Field
• Full arch view
• Healthy ergonomic posture





American Manufacturing & Ingenuity

Decades of Experience!

 • CURING LIGHTS

• DIAMOND BURS

• FACE SHIELDS

• UV LAMPS

www.springhealthproducts.com

CE/FDA PRODUCT STANDARDS: GB 14866-2006 / EN 166:2001 / ANSI/ISEA Z87.1D3

Spring Health Products, Inc.
705 General Washington Avenue, Suite 701
Norristown, PA 19403 USA

Order Inquiry:
customercare@springhealthproducts.com
Tel. +1-610-630-9171
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DenTag s.r.l.

Via Maniago, 99
33085 Maniago (Pn) Italy 
tel. + 39 0427 71561
fax + 39 0427 700666
info@dentag.com
dentag.com
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info@life-autoclave.com 

Pearl Shell  thermal-sealer
Pouch Feeding So Easy

Ningbo Haishu Life Medical Technology Co., Ltd.
www.lafomed.com

Groundbreaking approach avoids rewind

Hummingbirdclav   3 & 3 PROTM

Flash Sterilization

11mins minimum cycle, Class BFast 11mins minimum cycle, Class B 



The most important part of constructing effective 
marketing communications is being able to adapt, 
and marketers must be ready to change their 
approach when old strategies start to look obsolete. 
With the introduction of new technologies, cultural 
shifts, and the evolution of customer expectations, 
the digital age never pauses. With the advent 
of Big Data, the most revolutionary change was 
the shift from the Age of the Seller, which meant 
pushing the next “big thing” that could better 
satisfy  needs, like comfort, luxury, or convenience 
of customers, towards the Age of the Customer 
where consumers, more connected than ever, 
actively started to demand tailored, personalized 
experiences, rejecting brands that they consider 
irrelevant to their needs. The balance of power has 
shifted from businesses to customers.

But how did we get to the Age of the Customer? 
At the beginning of the 1900s, Europe and the 
United States were coming to the end of the 
Industrial Revolution, and companies with massive 
manufacturing operations were dominating the 
market, dictating the entire buying process. Since 
mass-distribution wasn’t available, they could 
only reach customers in their near-by areas, all 
they needed was to make sure these people were 
happy and willing to return to them.
In the 1960s, modern transportation made it 
possible to deliver products all over the world: 
the “Age of Distribution”. Businesses started to 
think globally in terms of distribution, focusing 
on revenues and customer acquisition. Since 
they could reach more customers, they could also 
afford to make more mistakes. After all, there was 
no internet for customers to complain. 
The industry started to retrace its steps once 
we entered the “Age of Information”, where 
consumers had access to the internet and could 
voice their opinions about different products 
and companies. At this point though, the power 
between businesses and customers was still not 
even. The information customers could share was 
not in real-time nor was it organized enough to 
make a real impact on the business. 

Some analysts mark the “Age of the Customer” as 
2013, but we really entered this era in 2008 with 
the rise in popularity of social media platforms 
like Facebook, Twitter, and more. They suddenly 
created a world where consumers from all over 
the globe could talk with one another about 
their experiences. They could reply to marketing 
messages in real-time and post their own content 
on a brand’s social media page. If a customer 
has a poor experience, they do not just tell the 
business. They tweet about it to their friends 
who reply and retweet until hundreds of people 
know about it, putting brands in a delicate 
balance where, if the post starts to go viral, that 
hundreds of followers can quickly turn into a few 
thousand or even a million. Content is no longer 
only created and controlled by a brand, because 
customers can churn out their own content that 
runs parallel. And, if a product fails to impress, 
contrary to that of marketers, it can generate as 
much, if not more, publicity.

So, in the Age of the Customer, it is imperative 
to commit to your customers’ specific needs, to 
listen and build a true relationship with them. It 
is no longer the time to treat the customer with 
one-size-fits-all marketing promotions. Earning 
your customers’ trust and loyalty comes from 
putting your customers’ needs first, providing 
constant and excellent customer service, even if, 
sometimes, that might come at the expense of 
your own business. 
Infodent International has dedicated its entire 
existence in customized marketing solutions and 
services, acquiring all the tools and knowledge 
to help companies find new business partners 
around the world. You might be wondering 
what comes after the Age of the Customer and, 
although it is hard to predict the future, we 
passionately believe that we will continue to put 
the customer first. For sure we will not go wrong!

Baldo Pipitone
 CEO Infodent S.r.l.

baldo.pipitone@infodent.com

The Age 
of the Customer
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Geass is the Italian brand of innovative and high-performing dental 
implantology, with over 30 years of activity. Geass is present in Italy and in 
more than 10 countries, through selected dealers.
Thanks to investments in R&D and a constant collaboration with 

professionals, Geass found innovative solutions, offering significant 
clinical advantages. Above all, Synthegra, the revolutionary laser implant
surface, patented by Geass to satisfy two requirements at the same time: to 
reduce the risk of peri-implant infections and to promote osseointegration.
Synthegra is the surface treatment applied to way implants, the implant 
system designed by Geass to answer all the professionals’ needs, uniting 
surgical and restorative simplicity and freedom.
The new arrival in the implant lines is way Mix, evolution of over a 
decade of way experience, which can satisfy the highest expectations 
of the patients in terms of esthetics. An implant characterized by an 
internal conical connection, platform switching, unique connection and 
Synthegra  laser surface.

www.geass.it  
info@geass.it
Visit us at: Smart Medical Fair,
www.smartmedicalfair.com/stand/h1p3b2z2364

Geass srl

TECHBIOMAT BONE Maximum efficacy and safety in bone regeneration

Technology in Biomaterials is a 
Spanish company specialized in 
biomaterials for dental use that 

develops and manufactures its own products with the international 
cooperation of experts and universities in various countries.
Techbiomat Bone® is a hydroxyapatite from bovine cancellous bone. 
Given the characteristics of its natural and anorganic structure, 
Techbiomat Bone® can be compared to human bone.
We are searching for distributors. 
If you are interested please contact us and will be delighted to discuss 
the best way for a mutual collaboration. 

www.technologyinbiomaterials.com
export-tib@technologyinbiomaterials.com

Visit us at: 
• IDS 2021, Infodent Int'l Booth
• Smart Medical Fair, 
www.smartmedicalfair.com/stand/h7p1b2z3411
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www.gniortho.com
T. +82 505 600 8880  F. +82 505 333 8880 E. ceo@gniortho.com 

ROSE
Ceramic Bracket

VENUS
Ceramic Self Ligating Bracket

ZEUS
Metal Self Ligating Bracket

ROSA
Sapphire Bracket

THE NEW VENUS-PASSIVE BRACKET
WILL BE LAUNCHED IN DECEMBER 2020!

•100% translucent ceramic self-ligating bracket 
•Patented double layer cross-etched base
•Innovative door sliding mechanism
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New solution for cementation of zirconia prosthetic restorations

VALLBOND adhesive coating brings an entirely new approach to zirconia 
surface preparation and is an excellent choice for dentists in search of 
reliable solutions that are at the same time simple, safe and patient-
friendly.  Once applied on a zirconia surface VALLBOND adhesive coating 
increases the bond strength with luting cement and consequently 
makes the cementation of prosthetic restorations more reliable. 
VALLBOND adhesive coating is especially suitable for ceramic veneers, 
crowns, cantilever bridges, inlay (maryland) bridges, inlays, onlays. 
It is applied on zirconia surface in a dental laboratory by a simple 
procedure, which eliminates common and invasive surface treatments 
like sandblasting and etching.

www.vall-cer.com // info@vall-cer.com
Visit us at: Smart Medical Fair
www.smartmedicalfair.com/stand/h8p1b1z1503

VALLBOND adhesive coating
Experience innovation for cementation of zirconia 
prosthetic restorations

• Improved bond strength for reliable results
• No chemical or mechanical surface pre-treatment
• Easy handling in dental laboratory

www.vall-cer.com

From 2,000pcs to 12,000pcs autoclaves installed per year globally in past 
20 years, LAFOMED is a pioneer designer of turnkey Disinfection Room. We 
empower dentists & hygienists to a safer and faster sterilization solution.

HummingbirdCLAV features 11min flash cycle and satisfactory dryness, 
helping dentists to achieve more practices.
• Fast & space saving
• Best return on investment
• Up to 2 trays for 20pcs pouched handpieces
• Top-end ULVAC vacuum pump
• Easy-door technique

Justin Zhang
WhatsApp: 0086 13780089792

www.lafomed.com // info@life-autoclave.com 

Visit us at: 
• DenTech 2020, Hall 1, J20
• Smart Medical Fair, 
www.smartmedicalfair.com/stand/h4p2b2z2417
www.smartmedicalfair.com/stand/h1p3b7z2422
www.smartmedicalfair.com/stand/h2p1b7z2495

HummingbirdCLAV 3 & 3 PRO

Popular in Europe
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B&L’s BL-B Condensers and Leetrac

B&L Biotech™'s new BL-B Condensers are 
now customizable and interchangeable with 
JetXChange handles. Each of the Nickle Titanium 
and Stainless Steel tips can be easily twisted and 
locked in to make one handle. 

These condensers are also offered in the long type. 
The Leetrac is a reflective periosteal elevator for surgical treatment. The 
Leetrac is offered in narrow and wide handles with various blade sizes 
and shapes for each handle. 

The reflective surface of the blade acts as micro mirror and makes it easier 
to view the surgical area, without the need of a secondary tool. The serrated 
edges of the blade stably secures the cortical bone plate, regardless of its 
shape due to the saw-toothed wheel at the end of the Leetrac. 

For more details or questions, please visit our website 
www.bnlbio.com or contact customerservice@bnlbio.com 
(1-844-265-2460).

www.bnlbio.com // customerservice@bnlbio.com
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TECHNOLOGY IN BIOMATERIALS  ·  C/ Villarroel 216 2º-4ª 08036 Barcelona Spain / Tel.:+34 93 419 29 68

Are you interested? Please contact: 
export-tib@technologyinbiomaterials.com 

WE ARE 
SEARCHING 
FOR DISTRIBUTORS

TECHNOLOGY IN BIOMATERIALS

EFFICACY 
AND SAFETY

MAXIMUM 
REGENERATION

TCS Thermoplastic Resins & Equipment
BPA/Metal Free Flexible Partials & Full Dentures

TCS, Inc. is a dental manufacturing company dedicated to providing 
dental laboratories with exceptional quality materials and equipment 
that are accessible and reliable. Forming strong partnerships is at the 
core of TCS brand, because for TCS, manufacturing is more than just a 
business, it is a collectivist culture. With three resilient, high performing 
resins to choose from; Unbreakable™ (nylon), iFlex™ (polyolefin), 
and Karadent™ (microcrystalline polymer), TCS meets any removable 
department’s needs allowing for the most reliable, functional, and 
uncompromising aesthetic restorations for patients with missing teeth.

TCS Resins: 
• Unbreakable™ (nylon based) & iFlex™ (polyolefin based) - Ideal for 
Flexible Partials. Available in 4 pink shades and natural. 
• Karadent™ (microcrystalline polymer) - Ideal for full dentures, clear 
clasps, & frameworks. Karadent™ combines the strength of nylons with 
the simplicity of acrylics. Available in Standard Pink & Crystal Clear.
Additionally, TCS offers a variety of injection units and accessories for every 
size lab and budget. 

Packaging:
Lasered and vacuum sealed cartridges include patient care instructions and 

delivery bag. All TCS products are proudly made in-house in the USA.
Contact: Abraham Cortina, VP of Business Development and Sales. 
abraham@tcsdentalinc.com - Whatsapp: +1 562-212-6876

www.tcsdentalinc.com // abraham@tcsdentalinc.com
Visit us at: Smart Medical Fair
www.smartmedicalfair.com/stand/h2p1b2z2356

TCS offers three resins (iFlex™, Unbreakable™, Karadent™) to suit labs and dentists preferences. 
Available in a variety of diameter/type cartridges to fit different injection units on the market. 

Unbreakable™ 
Flexible Partials 

   

   Ideal degree of flexibility
   Lightweight yet durable
   Guaranteed unbreakable  

iFlex™ 
Flexible Partials 

      Clinically unbreakable
   Easy to finish and polish
   Stain-free

Karadent™ 
Full Denutes, Clear Framewodks

   

   No volume shrinkage
   Upgrade from acrylic
   Quick to finish and polish

Flexible Partials, Full Dentures, Clear Clasps & Frameworks

TCS Hydraulic Injector
Our best-selling injector for its 
simplicity and reliability (just plug 
it in, no need for air connections).

TCS Manual Injector
The most economical of the TCS 
injection units. A favorite for 
many technicians because of 
easy maintenance and longevity. 

JP90 Handheld Injector
Injects clasps, 1-3 tooth 
unilaterals, up to 5 consecutive 
tooth partial/saddle, saddles for 
combination cases, and repairs. 
Lightweight, compact, easy to 
use, with minimal maintenance. 

TCS Automatic Injector
The furnace is incorporated in 
this all-in-one unit, technicians 
appreciate not having to transfer 
the hot cylinder from the furnace 
to the injector. 
 

TCS Injection Equipment  for every size lab

Made in-house in the USA. Contact Abraham Cortina
VP of Business Development and Int’l Sales
abraham@tcsdentalinc.com
562-426-2970
Facebook: tcsdental www.tcsdentalinc.com

 An ISO 13485 Certified Company



Sanitation of Environments
and Surfaces
The constant high-pressure steam generator 
produces a nebulization of dry steam capable 
of penetrating the surfaces without wetting 
them. An appropriate disinfectant essential 
for sanitization can be inserted directly into 
the boiler.

According to the provisions of the safety regu-
lations for industrial and commercial produc-
tion activities, Silfradent srl has adapted its 
commercial offer.

Silfradent’s new model EV1 GA is able to per-
form a complete sanitization of environments 
and surfaces with dry steam and an appropri-
ate and tested disinfectant product.

When we talk about "sanitization" we refer to a 
much deeper cleansing, to complete the ordi-
nary cleaning of the rooms and objects.

The biocidal liquid has a composition without 
side effects. It is not harmful; it is not toxic. 
Nevertheless, it is recommended to perform 
the sanitization with the use of gloves, eye pro-
tectors and to provide adequate air exchange 
for the rooms.

The portable steamer EV1 GA is compact and 
functional. It can be filled manually; it does 
not require connection to the water network 
and fulfills all cleaning and decontamination 
operations every day. 

ATTENTION!

It's not just steam!

EQUIPMENT FOR DENTAL LABORATORIES

SILFRADENT srl 
via G. Di Vittorio 35/37
47018 S. Sofia (FC) – ITALIA 
tel. +39 0543.970684
fax +39 0543.970770
www.silfradent.com  
info@silfradent.com

MAIN FEATURES

• Dry steam (micro drops of water only 5%);
• Powerful: it generates dry steam to 4.5 bar;
• Fast: it takes less than 15 minutes to obtain the desired pressure;
• Boiler: high capacity (4.5 liters);
• Water consumption;
• Heating: external resistance without maintenance.
• The surface is sanitized after about 3 minutes from the treatment. Without rinsing.

WEBINAR
on demand!

SILFRADENT
innovation!

Visit us at: Smart Medical Fair www.smartmedicalfair.com/stand/h1p3b5z1376 
www.smartmedicalfair.com/stand/h4p3b5z1401
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Experience The New Venus-Passive Bracket

GNI ORTHO is an Orthodontic manu-
facturing company in South Korea. We 
introduce the new Ceramic Passive Self-Ligating 
Bracket (Venus-P) that will be launched in 
December 2020!

1. Perfect full-ceramic aesthetic self-
ligating bracket 
The new VENUS-P is a 100% translucent ceramic 
self-ligating bracket presenting the exceptional 
aesthetic choice. Smaller body, stronger resistant, 
smoother edges, and rounded tie-wings provides 
excellent intraoral comfort for your patients. No 
more intraoral complaints

2. Patented base for optimal bonding 
and de-bonding
Patented double layer cross-etched base is 

designed to strengthen the bonding retention. 
Easy and clean debonding with the beveled 
base edges giving no-stress experience.

3. Innovative slide mechanism for 
effortless wire changes
The innovative ceramic door provides effortless 
but reliable door sliding mechanism aids the 
wire changing process. The unique pin-system 
prevents unwanted door opening and closing 
to keep wires in place.

www.gniortho.com
gni_04@gniortho.com

Dental Line - G.Deverikos – Manufacturing of  Dental Impression Materials

Dental Line produces, designs and distributes 
dental impression materials of top quality by 
using high technology and equipment, in its own 
premises in Greece. The range of our production 

includes A-silicones, C-silicones, Alginates & 
Laboratory silicones. Our products are branded 

and recognizable worldwide since we export, 
successfully, to many countries, all over the world. 
The excellent reputation of our products’ quality 
urges our future customers to trust them. Our 
company is ISO 9001:2015 & ISO 13485:2016 
certified and all our products are CE marked. 
Dental Line always follows the developments in 
dentistry, innovates and invests in R&D.
 
www.dentalline.gr 
dentalgd@ath.forthnet.gr



What are you 
waiting for?

Contact us and
 request

for a free sample

Great polishing of the 
surface of the final 
structure 

 Perfect match between
 the metal and the aesthetic 
 coating such as ceramics 
 or composite
        

ONE COMPOSITION 
  THREE DIFFERENT USES!

MAGNUM SPLENDIDUM

High quality Chrome Cobalt based dental alloy for:

MESA ITALIA S.R.L.
Via dell’Artigianato 37 - 25039 
Travagliato (BS) - Italy     
Tel. +39 030 6863251 
info@mesaitalia.it - www.mesaitalia.it

MESA ITALIA

!"#$!"% 

Systems

Casting 

Overcastable 
abutments
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DIA-ROOTTM BIO MTA is Root Repair Materials with excellent 
biocompatibility and offers distinct advantages for root canal repair 
procedures. And it restores the damaged areas root canal to normal 
function and appearance quickly and efficiently. 

www.diadent.co.kr
diadent@diadent.co.kr

DIA-ROOTTM BIO MTA

D-LUX+ is a high performance dual-wavelength 
Cordless LED Curing Light. 
Built and designed with the highest quality and 
durability, its dual-wavelength can efficiently, 
effectively and uniformly polymerize all light-
cured dental materials. 
At its maximum light intensity output of 
2,400mW/cm2, it can complete all restorations 
safely and efficiently.

Benefits
- A high intensity output of 2,400mW/cm2 and 
10W LED offers short curing time and efficient 
polymerization
- 360° swivel light prove and silicone ring tip 
ensure patient comfort

- Dual-wavelength with 4 LED lamps can efficiently 
polymerize all dental materials
- Broadband spectrum of 385nm-515nm
- Wireless battery charging system eliminates any 
potential charging contract problems
- Five (5) versatile curing modes allow flexible 
curing time and power intensity including 1 
second curing and Orthodontic curing mode
- Built-in Light Intensity Measurement Sensor 
provides peace of mind so clinicians can always 
verify if the intensity is within normal range

www.diadent.co.kr
diadent@diadent.co.kr
Visit us at: 
AEEDC 2021, Hall 5 Booth #501

D-LUX+

Indications
- Pulp Capping
- Root Perforations
- Pulpotomy
- Root-End Filling

Benefits
- Good Biocompatibility
- Outstanding Sealing Capabilities
- Antibacterial Effect(pH 12)
- Easy Handing Properties
- Resists washout
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NEW LIFE RADIOLOGY presents DIGISKAN, one of the 
most compact Phosphor Plate Scanner in worldwide 
dental market. During its conception, special attention 

was given to the unit’s width, because that’s what matters to keep your 
counter space as free as possible for other work.
DIGISKAN integrates seamlessly into your practice and also with NEW 
LIFE RADIOLOGY X-ray units to deliver better, safer and faster intraoral 
diagnostics. ATTRACTIVE DESIGN & COMPACT make DIGISKAN one of 
the more goodlooking PSP in worldwide dental market. It's SIMPLE (just 
connect DIGISKAN to your PC and start scanning), FAST (exceptional, 
high quality and sharp images can be obtained within a few seconds), 
MULTI-FUNCTIONAL & SMART (scan, erase and scan again/security 
& lossless guaranteed/no scratch/auto-adjusting optimal contrast & 
brightness/unlimited connections and multiple users). 
The Software supports DICOM and ordinary printers. 
Data export with DICOM, DICOMDIR, BMP & JPG supported.

www.newliferadiology.it 
info@newliferadiology.it
Visit us at: Smart Medical Fair
www.smartmedicalfair.com/stand/h1p1b2z2265
www.smartmedicalfair.com/stand/h4p1b2z2267

DIGISKAN - The Right Key For Your Perfect Scan

DENTAL ALLOYS

MADE IN THE USAPHONE: 707-864-3355                                        EMAIL: sales@heroalloys.com       

CHROME COBALT DENTAL ALLOYS
 BUY DIRECT!  CUT & POLISHED INGOTS and CONTINUOUS CAST ROD

Hero Protective Alloys manufactures Chrome 
- Cobalt Dental Alloys using the continuous 
casting process.  

Only the highest quality virgin raw materials 
available are used in Hero's continuous 
casting facility located in California, USA.

Alloys are available for sale in cut & polished 
ingot and continuous cast rod.  All alloys are 
sold in bulk, generic packaging.
With multiple continuous casters and a 
massive cutting department, Hero is able to 
fill orders quickly.
With over 40 years of experience, Hero 
provides quality and consistency.

www.heroalloys.com 
sales@heroalloys.com
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SABILEX: Microinjection machines – Cartridges – Materials - FLEXIBLE PARTIALS
Sabilex is a leading manufacturer since 1951. High quality products, 
new technologies and constant research are the company’s main 
concerns for achieving excellence and reliability. SABILEX offers one of 
the most advanced injection systems in the market including: 
1) Sabilex Injection Machines:
• Fully automatic 
• Compact Design 
• Injection temperature: up to 400°C 
• Weight 12kg 
• Easy programming 
• CE
2)  Sabilex Injection Materials:
6 CE certified versatile multi-property materials to elaborate dentures:
• Flexifast, PremiunFlex and Flexiultra for the making of flexible partials.
• Flexiacryl, a monomer free thermoplastic acrylic for the making of full 
and partial dentures. The flexibility you need. Bonds with regular acrylic.
• Flexiacetal for the making of aesthetic retainers, frameworks and more
• Biostrong – Peek thermoplastic resin for the making of frameworks, 
bridges, connectors and more
3) Vacuum sealed ready to use cartridges. 
4) Sabilex Marketing and Training Support.
Quality marketing materials and support for Dealers, Dentists, Labs and 
Patients.
Sabilex exports worldwide. Interested dealers are welcomed to contact us.

www.sabilex.com // info@sabilex.com 
Visit us at: Smart Medical Fair,
www.smartmedicalfair.com/stand/h2p1b1z1312
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We produce and distribute parts for handpiece 
repair in more than 45 countries around the 
world.

Our products are suitable for world’s best 
known dental brands.

We are developing innovative technical solutions 
and always looking for an improvement in our 
parts. We support our clients with technical 
information and repair tips.

Wide range of spare parts:
1. Turbine rotors, push buttons, keys
2. High & low speed bearings
3. Micromotor parts
4. Contra angle parts
5. Handpiece LED & Xenon bulbs
6. Fibre optics
7. Unit hoses
8. Suction tubes
9. Repair tools
10. Washers & O-rings

Order spare parts at one supplier and take 
advantage of:
1. Technical support
2. Fastest delivery time
3. Competitive pricing
4. Reliable supply
5. Catalog of 170+ pages

It is your TIME FOR A QUALITY TURN!

www.spiroteh.com 
info@spiroteh.com

1000+ parts for handpiece repair and only one supplier



Mestra Air purifiers Ref. 100510-100512-100514

Mestra introduces a family of air purifiers in 
three different sizes. They act on the stale air 
in any room, eliminating dust, dirt and germs. 
After the treatment, the air is much cleaner and 
more breathable. It should be emphasized 
that poor air quality favors the appearance of 
diseases, especially respiratory diseases.
The purification process begins with a battery 
of filters of three different levels: bacterial 
HEPA, activated carbon and photocatalytic. 
Afterwards, a high-performance UV lamp 
continues the cleaning work. Purification is 
completed with ionization and the possibility 
of activating an ozone generator (ref. 100510 
and 100514). After the treatment, we can 
speak of a highly purified and quality air. 
There are three different sizes depending on 
the volume of the room to be treated.

230 V, 50 Hz, UV 254 nm, 150-280-400 m3/h, 
for 25-35-50 m2 rooms, <45 dB

www.mestra.es 
comercial@mestra.es
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always elegant and modern. Yet for us it is also a step towards the future.
There’s no doubt we’re going through a dark time of bewilderment and 
stalemate, of which we cannot yet see the end. This is why we invested a lot 
in research and innovation, in order to find a quality way out. That’s the idea 
behind “Nera”, a new line of periodontal instruments that uses the hardness 
of diamond together with carbon to extend the lifespan of sharpening. Thus 
re-sharpening, a major problem for every user, will no longer be necessary. 
As someone said some time ago: "We cannot expect things to change if we 
keep doing the same things." The crisis is the greatest blessing for people and 
nations, because the crisis brings progress
For further information visit our website - www.dentag.com and subscribe to 
the newsletter

www.dentag.com 
info@dentag.com 

DenTag

Baolai has developed the best extraoral aerosol suction system in China
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Lascod presents KromopanSil, a new line of 
addition curing silicones that allow to obtain 
optimal results with every impression taking 
technique, and guarantee maximum accuracy 
in detecting details.
• PUTTY, for the first impression, available in 
two different hardnesses: Hard, Soft.
• BODY, specific for the second impression, 
it’s available in four different viscosities:
Heavy, Regular, Light, Superlight.
• MONO is ideal for the monophase technique.
• BITE, designed for occlusal registrations.

www.lascod.com // info@lascod.it

Baolai Medical ESS1 extraoral aerosol 
suction system adopts high-tech 
sterilization system and special design of 
moisture and air separated out of aerosol 
through tornado centrifugal separation, 
which greatly improves useful life of 
HEPA filter. 
The plasma generator can kill viruses 
and bacteria in the air instantly. The 
ozone generator can sterilize the whole 
machine including swing arm, main unit, 

HEPA filter to achieve self-sterilization effect. 
Less consumables and more safety guarantee than similar products in 
the market using “Plasma+UV lamp” sterilization method which can 
not sterilize swing arm.
• Damping self-locking swing arm
• Drip-proof suction hood
• Brushless motor

www.booool.com 
info@booool.com
Visit us at: 
• DenTech China 2020, Hall 1, Booth K89-K90
• Smart Medical Fair, 
www.smartmedicalfair.com/stand/h1p4b1z1427

NEW Lascod Addition Curing Silicone with a full range of viscosities in Fast and 
Normal setting

Visit us at: Smart Medical Fair, www.smartmedicalfair.com/stand/h1p3b1z1350
www.smartmedicalfair.com/stand/h6p1b2z2240



Via S. Benedetto, 1837 - 40018 • S. Pietro in Casale (BO) Italy • Tel. +39 (0) 51.81.13.75 • Fax +39 (0) 51.666.94.00 • info@bebdental.it  

W W W . B E B D E N T A L . I T

THE EASY & SAFE WAY TO THE DIGITAL
IMPLANTOPROSTHETIC SOLUTION

Visit our website

1 COMPANY 2 SESSIONS 3 DEVICES

2
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ST200 programmable sand blasting machine for surface
texturing of dental implants and bone screws
Rotenberg integrated systems present the ST200 programmable 
sandblasting machine for the surface texturing of dental implants and 
bone screws, an advanced robotic platform that integrates state of the 
art blasting technology to deliver accurate and consistent results while 
saving materials, labor and floor space. Successfully deployed around 
the world the ST200 coast efficiency, clean and reliable performance 
ensures a top-quality surface texturing for every implant.

www.rotenberg-implants.com
lior.r@rotenberg-is.com
VIsit us at: Smart Medical Fair
www.smartmedicalfair.com/stand/h1p7b2z2507

SISMA MYSINT 100 Dual Laser

MYSINT 100 is a metal 3D printer that 
allows the production of individual dental 

components starting from the digital data acquired from the patient, 
while optimizing the design of the elements and saving on raw materials. 
The possibility of exploiting small platforms with a Dual Laser system 
offers very high productivity, while guaranteeing excellent quality. The 
MYSINT 100 series offers a range of compatible materials among the best 
performing on the market, also including biocompatible and certified 
materials. The inerting system makes it possible to use reactive materials, 
such as titanium alloys, in a totally safe manner, while guaranteeing 
optimal results. In fact, thanks to high-precision oxygen sensors and 
the patented gas flow system, the parts produced in MYSINT 100 are 
preserved by any oxidation phenomena.

3d.sisma.com // info@sisma.com
VIsit us at: Smart Medical Fair
www.smartmedicalfair.com/stand/h1p2b2z2281
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AdDent Advancing Dentistry. Through innovative, award winning products

AdDent’s distinctive award winning 
products are made in U.S.A, FDA cleared, 
ISO and CE certified. Calset Composite 
Warmer increases the depth of cure, 
reduces the curing time, improves 
marginal adaptation and reduces 

microleakage and polymerization stress. Permits highly filled composites 
to be dispensed easily and accurately.  

CoMax Advanced Composite Dispenser extrudes highly viscous 
composite. It features one hand unloading, and is autoclaveable.

Trimax Composite Instrument for posterior composite restorations. 
Provides easy, reliable proximal contacts. 

Microlux2 Transilluminator System for diagnosis of proximal caries, 
periodontics, endodontics, crown and root fractures, lighted mirror and 
oral cancer screening. New dual intensity technology. 

Rite Lite PRO Multispectral features HI CRI LEDS with three color 
temperatures: 5500 K, 3200 K, and 3900 K for perfecting a selection of 
shade color. Also, it has three intensities levels for better visualization and 
a Blacklight setting for matching composite.  

BioScreen/Oral Exam Light for use as an adjunct to an oral examination 
to enhance the visualization of oral-mucosal abnormalities including oral 
cancer.

www.addent.com 
info@addent.com
VIsit us at: Smart Medical Fair
www.smartmedicalfair.com/stand/h1p1b7z2237
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I-View Gold
Trident presents the most advanced technology 
to obtain intra-oral images with high resolution 
and contrast, in a short time and less radiation 
dose. I-ViewGold is perfect to get better results 
in no time. The sensor covers a wide range of 
exposure settings, capturing a consistent and 
diagnosable image under any conditions.
Combine I-ViewGold with your traditional X-Ray 
generator and obtain incredibly detailed images.

I View Gold works with Deep View 4® 
Software
Latest generation of Deep View software with  
multiple database management and easy 
configuration for image acquisition

Multiplatform option
Advanced image filters
Wide variety and customization of templates 
for the Full Mouth series exams
Import / export of images in DICOM and other 
graphic formats

Print images with design customization

Specifications
Detector      CMOS
Pixel size       18 μm
Theoretical Resolution  28 lp/mm
Dynamic Range              12 bit

www.trident-dental.com
export@trident-dental.com

Dimension (L*W*H) 1230*820*1830(mm)

Weight 125kg

Input voltage AC220V

Spindle power 1.2kw

Number of axis 5 axis

Processing mode wet & dry milling

Travel range XYZ 120/150/90mm A:360° 
B:±30

Tool magazine capacity 12

Tool changing mode automatic

XTCERA-All in one dental milling machine 

As a Chinese manufacturer which can supply 
both milling machines and zirconia discs, 
whether you are looking for precise & powerful 
milling machines or quality zirconia discs, 
XTCERA is always a nice choice for your lab! 
With the selling amount of 1,000 units in 2019, 
there are over 4,000 units XTCERA Milling 
machines in the market worldwide. No matter 
wet or dry, no matter what kind of materials or 
indications, with XTCERA you can have it all.
   
Building business with XTCERA’s amazing price 
and after-service: xtcera@xianton.com en.xtcera.com // xtcera@xianton.com
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Neodiamond® #1 selling sterile
single-patient-use diamond
Few products come around that change the entire landscape of an 
industry. Since its creation thirty years ago, NeoDiamond did just that. By 
introducing the single-patient-use (SPU) sterile diamond to the market, it 
changed the dental world indefinitely. Doctors who understood the need 
for contamination prevention, safety, and efficiency knew where to turn 
and adapted their habits to this superior dental practice. Thirty years later, 
people are still discovering the benefits of SPU products, and a movement 
is happening. 
 Join the #SPU Movement #singlepatientuse

www.microcopyintl.com // sales@microcopyintl.com
VIsit us at: Smart Medical Fair
www.smartmedicalfair.com/stand/h1p6b6z1480

sales@micro copydental.com
www.micro copyintl.com

INFODND0820

SPU means ONE bur. ONE patient. EVERY procedure.  
NO Reuse. NO cross-contamination. ALWAYS safer.  

ALWAYS better dentistry.  

Join the SPU movement.
#DamnGoodBurs  #DamnGoodDentist   

#SPUmovement #SPU4U

# S P U 4 U
(SINGLE-PATIENT-USE FOR YOU)

S

T E R I L

E

Homage to Italian creativity

ITALY is regenerating and so its 
people, when the silence will be 
lifted, we will be stronger and 

brighter in our creativity, bright as the colours of our beautiful flag. 
Green as our hopes for a better world, white for a new start, red as the 
passion which animates the Made in Italy concept. We will be stronger to 
honour the great men and women who made Italy a wonderful country, 
full of art and ingenious ideas. By standing up with our faith in a global 
better world for our children we will fulfil the valuable heritage of our 
forerunners. MEDESY pays homage to the Italian creativity spirit with its 
LEVANTE line, pure essence of the Made in Italy elegance and featuring 
the unique artistic genius of the world famous designer Pininfarina.

www.medesy.it // info@medesy.it
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Well-Root ST & Well-Root PT

Spring Health Products - FG Diamonds Made in USA

The Silfradent Medifuge MF200 is a dedicated 
medical plasma blood separator. 
It is designed to prepare autologous 
concentrated growth factor (CGF) and CD 34 
+ cells using patient's own blood which is the 
ideal autologous source without the addition of 
exogenous substances. CGF represents a new 
generation of platelet that able to hold inside a 
higher concentration of autologous. 
Growth factors are proteins which regulate 
the complex processes of wound healing and 
enhance the body's healing abilities without 
side-effects. The Medifuge prepares up to 
8 test tubes of various levels of concentrate 
with active proteins in liquified or Fibrin 
form to create membranes, glue or other 

particulars for tissue regeneration and bone 
augmentation in a short period of 12 minutes. 
These features, together with the simple 
and standardized centrifugation protocol 
MEDIFUGE, make the CGF a superior autologous 
product which can be used in different areas of 
regenerative surgery; for example in dentistry, 
maxillofacial surgery, cosmetic surgery and 
orthopaedics.

www.silfradentasia.com 
www.cgfregenerativemedicine.com
info@silfradent.com

Medifuge MF 200: a special blood separator for tissue and 
bone regeneration, platelets + concentrated growth factors

[Well-Root ST]
* Features and benefits 
- Biocompatible 
- Antibacterial effects by high pH 
- Zero shrinkage 
- Premixed injectable paste type 
- Hydroxyapatite generation 
- Radiopaque
* Indication 
- Permanent obturation of the root canal

[Well-Root PT]
* Features and benefits 

- Premixed putty without mixing process 
- Paste-only filling 
- Proper setting time for applications 
- Superior compressive strength 
- Antibacterial effects by alkaline pH 
- Biocompatible elements 
- Radiopaque
* Indication 
- Pulp capping 
- Repair of root perforation 
- Repair of root resorption 
- Rood-end filling 
- Apexification

www.vericom.co.kr 
vericom@vericom.co.kr

FASTEST & SHARPEST CUT! LESS CHAIRTIME, 
LESS TOOTH TRAUMA Spring’s Advanced 
Bonding Technology secures diamonds to 
the shank with maximum staying power 
ensuring that there is NO loss of diamonds.  
CONCENTRIC SHANK NO WALK-OUT Micro-
precisely calibrated with the strictest 

tolerances on shank diameter for a secure 
fit. Premium 420 heat treated stainless steel 
ensures less turbine wear giving a smooth, 
fast cut with no chatter or vibration. Highest 
quality all-natural diamonds, tougher and 
longer lasting. Uniform diamond partial size 
for better cutting, smoother preparations. True 
Super Coarse Grit 180μ Precision tip coverage 
always cut crisp clear margins. Made in USA

www.springhealthproducts.com
jolie@springhealthproducts.com

Visit us at: Smart Medical Fair, www.smartmedicalfair.com/stand/h1p3b5z1376 
www.smartmedicalfair.com/stand/h4p3b5z1401

Visit us at: Smart Medical Fair, www.smartmedicalfair.com/stand/h1p1b1z1232
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With its 3DS Intraoral scanner, Runyes, one of Asia's main manufacturers 
of dental equipment , entered the digital market in 2017. 3DS is a well-
designed, compact, light, easy to use device, which provides, at an 
affordable price, to dental professionals, what is needed to acquire a 
high precision dental impression, in open format files. Upgrades to the 
scanning software are made available free of charge.
Runyes is beefing up its existing network of distributors, in more than 
100 countries, to cope with the particularities of CAD-CAM, while adding 
experienced partners, and establishing three more After Sales Support 
Centers around the world, in order to be able to provide support in local 
languages, in the needed time zones.

www.runyes.com
runyes@runyes.com

With its 3DS Intraoral Scanner, Runyes, completes its all around Dental Office 
equipment offer 

Tribest Dental Products Co., Ltd.

Born in 2006, Tribest Dental Products Co, Ltd is 
a forward-looking company focused on dental 
instruments that are needed for the world. 
Our company values are “safe”, “accurate” and 
“trustworthy”. In response to the global pandemic 

of Covid-19, we have launched several anti-epidemic equipments 
including face mask and face shield. Don’t hesitate to contact us if you 
need any information.  

www.tribestdental.com // kevin@tribest.cn
Visit us at: Smart Medical Fair, 
www.smartmedicalfair.com/stand/h1p2b7z2323
DenTech China Shanghai, Hall 2,  Booth Q44-46,Q63-65

Visit us at: Smart Medical Fair, www.smartmedicalfair.com/stand/h1p3b5z1376 
www.smartmedicalfair.com/stand/h4p3b5z1401
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Rolence 
Rolence has engaged in dental manufacturing, products research 
& developments and dental export since 1981, our core strength is 
mainly related to the know-how of manufacturing & innovation on small 
equipment of Ultrasonic Scaler, LED Curing Light, and the newly introduced 
Portable X-Ray & Digital Sensor. We keep up with the innovative and 
creative design concepts into the dentistry by incorporating the dentists' 
needs into the product design, and eventually to make our products to be 
user-friendly with ease & convenience. Therefore, we are approaching you 
to present ourselves products to reach a good further cooperation.

www.rolence.com.tw
ad.1@rolence-ent.com
Visit us at: Smart Medical Fair,
www.smartmedicalfair.com/stand/h1p6b4z1482
www.smartmedicalfair.com/stand/h4p1b4z1317

Qbar - The revolution signed Mesa

Mesa recently introduced in its range of products the Qbar, the perfect 
solution that helps technicians to realize the IMMEDIATE LOADING.
A thin stick of Magnum Hyperone, Titanium based or Magnum Splendidum, 
Chrome-Cobalt based, that allows the users to save the time.
Available in two sizes, 2x3x80mm or 3x4x80mm, is a real revolution for 
the dental technology.

www.mesaitalia.it // info@mesaitalia.it
Follow us on our official Facebook pages: 
MESA ITALIA 
MESA INTERNATIONAL 
MESA ЗУБОТЕХНИЧЕСКИЕ СПЛАВЫ
Visit us at: Smart Medical Fair
www.smartmedicalfair.com/stand/h1p1b6z1239

IMMAGINE PER INFODENT 1-2020.indd   1IMMAGINE PER INFODENT 1-2020.indd   1 25/09/2020   16:22:2125/09/2020   16:22:21



STERIL MAXIMUM 
Class B autoclave designed and manufactured according to EN13060.

Built-in vaporizer, which generates overall 
energy savings thanks to more rapid cycles 
and consequent drastic reduction in water 
and energy consumption. Stainless-steel 
chamber. Large graphic display, a complete 
management and control software, make the 
autoclave extremely user-friendly: each single 
operation may be dispayed in more than 10 
different languages which can be selected and 
set up through the user menu. Built-in printer, 
electrical door lock and internal connection 
settings for water purification system. 
The MTS (Memory Test System) is a technical 
backup which has been developped to assist 
the user with more reliable and faster diagnosis, 

reducing as a consequence the management 
costs. 10 different sterilization cycles and 2 test 
cycles (“Vacuum Test” and “Helix/Bowie&Dick 
Test”). It is possible to select both type-B cycles 
(6, with fractioned vacuum) and type-S  cycles 
(4, with pre and post vacuum), according to 
the type of material to be sterilized. 

BMS DENTAL S.r.l.
Via M.Buonarroti, 21-23-25
Z.Ind.le 56033 CAPANNOLI (PISA) ITALY
Tel: +39 0587 606089 - Fax: +39 0587 606875

info@bmsdental.it
www.bmsdental.it

Adopting a digital workflow could seem a 
difficult task for those approaching these 
practices for the first time. B&B Dental offers 
1TO3 SOLUTION, an easy package that adapts 
to the needs of the clinician, according to his 
level of experience. 

Immediate load in 2 sessions - the first will 
be used to create a diagnosis and the data 
collection, while the second one will be 
devoted to implants and prosthesis insertion, 
thanks to B&B's preset digital workflow. 

Our internal laboratory will provide both the 

implantology planning and the all needed 
devices -implants, surgical guide, temporary 
prosthesis - to perform the surgery and the 
immediate loading during the second session.

www.bebdental.it 
info@bebdental.it

With over 75 years of optical experience, Seiler 
Instrument is a worldwide leader in the field 
of microscopy. Seiler offers a full line of dental 
microscope products including a newly designed 
PromiseVision 3D dental microscope which features 
technical advances in 3D optics and software. 
Lightweight, fluid maneuverability and heads-up 
3Ddisplay make Seiler’s PromiseVision 3D a breeze 
to work with. Watch a seamless, magnified video 
image at 1080p and 60 frames per second with the 
fastest image processing available. 

With up to 28X magnification, unprecedented 
depth of field and German apochromatic lenses, it’s 
revolutionizing the way 3D surgical microscopes 
are used worldwide. For more information, call 
800-489-2282 or email micro@seilerinst.com

www.seilermicro.com 
micro@seilerinst.com

1TO3 SOLUTION - 1 company, 2 sessions, 3 devices - GUIDED SURGERY IN 3 STEPS

PromiseVision 3D Surgical Microscope

3 DEVICES

2 SESSIONS

1 COMPANY

Visit us at: Smart Medical Fair, www.smartmedicalfair.com/stand/h1p4b2z2426

Visit us at: Smart Medical Fair, www.smartmedicalfair.com/stand/h1p3b8z2346
www.smartmedicalfair.com/stand/h4p1b4z2347

Visit us at: Smart Medical Fair, www.smartmedicalfair.com/stand/h1p4b5z1521
www.smartmedicalfair.com/stand/h4p6b5z1522
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Thailand’s Lesson
on Universal Healthcare

Third-largest country
in South-East Asia, 
after Indonesia and 
Myanmar. Bangkok 
or “Krung Thep” is 

the capital city

With its 513 115 km2,
Thailand is the world’s 
51st-largest country in 

terms of total area, slightly 
smaller than Yemen and 
slightly larger than Spain

With a population 
of 69.6 million people, 

an overwhelmingly large 
majority (96%) is of Thai 
ethnicity. The rest are 
Chinese, Malay, Khmer, 
Mons, and other minori-
ties including hill tribes

Based on official natio-
nal estimates, poverty 
declined substantially 
over the last 30 years 
from 65.2% in 1988 

to 9.85% in 2018 In
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Thailand is gaining 
worldwide recognition 

for the quality of its 
healthcare services, 

after the US magazine 
CEOWORLD placed 
Thailand sixth in its 

2019 list of countries 
with the best healthcare 

systems

The country’s 
official language is 
Thai. Buddhism is 
the main religion 

(93%)

Gross National
Income per capita, 

2018, current 
US$ 6,600   

Siam was renamed
Thailand in 1949; and the 
absolute monarchy was 

transformed into a 
constitutional monarchy 

after the 1932 democracy 
Revolution. The prime 

minister is head of 
government and the 

monarch is head of state

One of the five founding 
members of the Association
of Southeast Asian Nations 
(ASEAN) in August 1967, 

contributing  to the 
development of the ASEAN 

Free Trade Area (AFTA) 
which entered into force 

on 1 January 2010, 
eliminating import duties

on products manufactured
in ASEAN countries

As of 2017, the current 
health expenditure per 

capita was USD 247, 
primarily funded by
general income tax
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While moving towards universal healthcare 
coverage is still a goal for many countries, 
Thailand is internationally recognized for its 
successful implementation, where, a well-
designed system, a dedicated leadership and 
sweeping healthcare reform have contributed 
to efficiency, cost containment, and equity in 
healthcare



Over the last four decades, Thailand has made 
remarkable progress in social and economic 
development, moving from a low-income to 
an upper-income country in less than a gener-
ation. As such, Thailand has been a widely cit-
ed development success story, with sustained 
strong growth and impressive poverty reduc-
tion. Lauded globally as among the most pre-
pared to deal with an epidemic, Thailand has 
been successful in stemming the tide of COV-
ID-19 infections, performing better than much 
of the sub-region, but the economic impact 
has been severe and has led to widespread job 
losses, affecting middle-class households and 
the poor alike and threatening hard-won gains 
in poverty reduction. According to the World 
Bank, 2020 is expected to close with a contrac-
tion of economic growth, which is among the 
sharpest projected declines in the East Asia 
and acific region  due to a decline in e ternal 
demand affecting trade and tourism, supply 

chain disruptions and weakening domestic 
consumption. 

In 2001, Thailand introduced the Universal 
Coverage Scheme (UCS). Described as one 
of the most ambitious healthcare re-
forms ever undertaken in a developing 
country, the UCS, which spread to all 
provinces the following year, provides 
outpatient, inpatient and emergency 
care, available to all according to need. 
By 2011, the program covered 98% of the 
population. In 10 years, its plan reduced in-
fant mortality, decreased worker sick days and 
lightened families  financial burdens  includ-
ing robust healthcare access to rural people. 
In 2000 the country was in fact going through a 
healthcare crisis; about one-quarter of people 
in Thailand were uninsured, and many other 
people had policies that granted incomplete 
protection. As a result, more than 17,000 chil-

dren younger than fi e died that year  about 
two-thirds of them from easily preventable in-
fectious diseases and about 20% of the poor-
est Thai homes fell into poverty from out-of-
pocket healthcare spending. By January 2002, 
due to huge political pressure, Thailand’s UCS 
was implemented in every province, but this 
level of comprehensive care had taken de-
cades to develop. 
Since the 1970s, high level of continued po-
litical commitment  as well as significant and 
strategic investment in health infrastructure 
– in particular primary healthcare, district 
and provincial referral hospitals– and the 
functioning of the health system through in-
creasing the healthcare workforce, resulted in 
full geographical coverage in all sub-districts, 
districts and provinces, contributing to favor-
able pro-poor outcomes in terms of healthcare 
utili ation  benefit incidence and financial risk 
protection against catastrophic healthcare 
expenditure and medical impoverishment. 
Before, patients paid a fee to their doctors 
when they visited the hospital. After 2001, the 
government paid hospitals, including salaries 
for staff  and financially incenti i ed medical 
professionals to serve unpopular rural areas. 
With a comprehensive benefit package 
free at point of service, every Thai citi-
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DRG: diagnosis-related group.
Source: The ingdom of Thailand  Health System e iew (Health System in Transition  Vol. 5 o. 5 015) / ational Health Security ffice

Insurance Scheme Population 
Coverage

Population 
Coverage

Financing
Source

Mode of
provider payment

Access
to service

Civil Servant
Medical
Benefit
Scheme (CSMBS)

Government employees 
plus dependants

(parents, spouse and 
up to two children 

age <20 years)

7%-9%
General tax, 

noncontributory
scheme

Fee for service, direct disbursement 
to mostly public providers and DRG 

for inpatient care

Free choice of
public providers, 

no registration required

Social
Health
Insurance (SHI)

Private sector
employees,
excluding

dependants 

16%-18%

Tripartite contribution,
equally shared by 

employer, employee 
and the government

Inclusive capitation for
outpatient and  inpatient 

services plus additional adjusted
payments for accident and emergency 

and high-cost care, utilization 
percentile and high-risk adjustment

Registered public and
private competing

contractors

Universal
Coverage
Scheme (UCS)

The rest of the
population not
covered by SHI

and CSMBS

73%-75% General tax

Capitation for outpatients and
global budget plus DRG for
inpatients plus additional
payments for accident and

emergency and high-cost care

Registered contractor
provider, notably

district health system

Private
health
insurance

Additional health
insurance scheme for
those who can afford

premiums

2.2%
(additional
insurance)

Health insurance 
premiums paid 

by individuals or
households

Retrospective
reimbursement

Free choice of 
healthcare providers,

either public or private 

Thailand has been successful in stemming the 
tide of COVID-19 infections, performing better 

than much of the sub-region
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zen is now entitled to essential health 
services at all life stages, proving that a 
well-researched system with dedicated 
leadership can improve health, and in 
an affordable way. 
The Ministry of Public Health (MoPH) is the na-
tional health authority responsible for formu-
lating, implementing, monitoring and evalua-
tion of health policy. Such role has changed in 
the years as several autonomous health agen-
cies were established through legislation. 
Among them, the advent of National 
Health Security Office (NHSO), in 2002, 
has had a major impact in transforming 
the integrated model where MoPH plays 
purchaser and service provision role, to 
NHSO as purchaser and MoPH as a major 
service provider. 
By 2002, the entire population was covered 
by National Health Insurance, overseen by 
three different schemes: (i) the Civil Servants’ 

edical Benefit Scheme (CS BS)  which re-
cei es funds from the yearly fiscal budget of 
the Ministry of Finance, covering civil servants, 
pensioners and their dependents (5.7 mil-
lion people); (ii) the Social Health Insurance 
Scheme (SHI), covering private sector employ-
ees which gets its budget from employer and 
employee contributions plus subsidy from the 
labor ministry (12.3 million people); and (iii) 
the Universal Coverage Scheme (UCS), under 
the public health ministry, covering the rest 
of the population (48.3 million people). All 
of Thai citizens in the three health coverage 
schemes get free healthcare cost on conditions 
and criteria set by the NHSO.

The Thai government allocates around 15-17% 
of its total budget on public health services, 
accounting for 4.3-4.6% of its GDP, the high-
est among ASEAN countries. With the achieve-
ment of universal coverage, public expendi-
ture on health significantly increased from 
63% in 2002 to approximately 80% of total 
health expenditure today, with curative ex-
penditure dominating total health spending, 
about 70% of total. While out-of-pocket (OOP) 
expenditure reduced from 27.2% to less than 
12% of total health spending. 
Health insurance schemes cover all essen-
tial services in preventive, curative and 
palliative care for all age groups, with a 
few exceptions such as cosmetic surgeries, 
and services of unproven effectiveness. 
Extension of coverage to high-cost services, such 
as renal replacement therapy, cancer therapy, an-
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UCS SHI CSMBS

Health service
utilization

At contracting unit of
primary care (CUP)

both public and private

At registered main
contractor hospital

(>100 beds), 
public or private

At any public hospital for 
outpatient services; 

or private hospital, except 
accident and emergency. 
Only public hospitals for 

admission services

Health service

Ambulatory and inpatient 
care including accident

and emergency and 
rehabilitation services, 

and preventive and health 
promotion services 

Note: prevention and health 
promotion for beneficiaries 

in all three schemes

Both ambulatory and 
inpatient care, including 
accident and emergency 

and rehabilitation services. 
No preventive services are 

provided, but NHSO 
manages prevention and 

health promotion for 
beneficiaries in all three 

schemes

Both ambulatory and
inpatient care, including
accident and emergency

and rehabilitation services.
No preventive services

are provided, but NHSO
manages prevention and

health promotion for
beneficiaries in all 

three schemes

Medicines Limited; only essential
drugs (ED) Limited; only ED

Limited; only ED, but the
use of nonessential (NED)

can be approved by 3
doctors in the hospitals

Maternity
(Delivery)

Limited; only 2
deliveries

Limited; only 2
deliveries and payment
in cash (lump sum 13
000 Baht per delivery
inclusive of ANC and

PNC services)

No limit

Renal
replacement
therapy (RRT)

Covered and start with
peritoneal dialysis,
patient must pay if

choose haemodialysis

Covered; both
haemodialysis and
peritoneal dialysis,

liable for copayment if
beyond the ceiling

Covered; both
haemodialysis and

peritoneal dialysis, liable
for copayment if beyond

the ceiling

Antiretroviral
therapy for HIV/

AIDS
Included Included Included

Organ
transplantation

Kidney and bone marrow 
covered for treatment of 

certain cancers

Kidney and bone marrow 
covered for cancer; 

corneal covered 
No exclusion list

Dental care
Covered, both 

preventive and cura-
tive dental services

Reimburse no more
than twice a year (max
300 Baht/treatment)

Covered, no limitation
specified

Medical 
devices Covers 270 items Covers 88 items Covers 387 items

 Benefit Packages of the Three Public Health Insurance Schemes

Note: UCS = Universal Coverage Scheme; SHI = Social Health Insurance; CSMBS = Civil Servant Medical
Benefit Scheme; A C  antenatal care; C  postnatal care. 
Source: The Kingdom of Thailand, Health System Review (Health System in Transition, Vol. 5 No. 5 2015)



tiretroviral treatment, and stem-cell transplants, 
has impro ed financial protection for patients. 
Well-coordinated district health systems enable 
individuals to seek care or referral at health units 
close to home. The resultant increase in ser-
vice utilization has contributed to a low 
prevalence of unmet needs for outpatient 
and inpatient services. 
The eligibilities of the three benefit packages 
are however linked to employment status. 
Furthermore, they differ from one another 
because of different paces of historical evolu-

tion of the schemes. Although non-competing, 
each insurance scheme operates under its own 
legal framework with the inevitable disparities 
that not all groups of the population have 
equal access to similar packages of healthcare.
Despite its low gross national income per cap-
ita a bold decision was made to use general 
ta ation as the most e uitable and efficient 
way to finance the ni ersal Health Co er-
age Scheme without relying on contributions 
from members. Thus, while direct payment 
by households has consistently declined, the 

o ernment significantly increased spending 
from tax revenues. The cost of the policy (US$ 
14 809 million; 17% of the total US$ 89 415 
million government expenditure in 2017) is 
one of the highest among low-and middle-
income countries, with the limitation that non-
contributory financing ia general ta ation 
offers the welfare policy little e ibility to ac-
commodate rising demands in the face of con-
tinuing rises in healthcare costs. Furthermore, 
heavy reliance on general tax runs the risk of 
incurring shortfalls especially during the cycli-
cal economic crunch. Even if  affordability is 
not currently an issue, though the cost of the 
program as a proportion of general income tax 
is rising yearly. Still, the UCS continues to have 
wide support from the country’s government, 
health workers and wider population. 

The extensive geographical coverage 
of Ministry of Public Health primary 
healthcare (PHC) and public hospital 
services are the foundation for success-
ful implementation of universal health 
coverage, especially pro-poor health 
service utilization and public subsidies. 
Health delivery systems are thus dominated 
by the public sector with over 1,000 public 
hospitals, accounting for 75% and 79% of to-
tal hospitals and beds. Most private hospitals, 
around 300, are small, with 69% having fewer 
than 100 beds. Large private hospitals include 
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The market growth
in the next few years 

will be driven by 
expansion of hospitals 
as well as new players 

entering the 
market to meet 

growing demand.

Number of Public and Private Hospitals

Source: Ministry of Public Health, Thailand Board of Investment www.boi.go.th
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some hospital chains registered in the stock 
market, located in Bangkok, and offer services 
to mostly international patients. The market 
growth in the next few years will be driven by 
expansion of hospitals as well as new players 
entering the market to meet growing demand.

The Thai government considers the 
healthcare industry to be a priority sec-
tor for investment and further develop-
ment, reiterated in the Ministry of Pub-
lic Health’s 2016-2025 Strategic Plan 
entitled “Thailand: A Hub of Wellness and 
Medical Services”. Thanks to the government’s 
supportive policies, Thailand has in fact become 
a medical hub not only for ASEAN, but also for 
Asia and beyond. Its medical devices sector is 
the 8th largest market in the Asia acific region  
and it is expected to grow 8-10% per year due to 
aging population, the increasing number of for-
eign patients who are both medical tourists and 
expatriates as well as hospital groups that have 
built new facilities and new players have entered 
into the market. Thailand ranked as the world’s 
17th largest exporter of medical devices (mostly 
single-use devices) and the world’s 32nd ranked 
importer of medical devices. The Thai Medical De-
vice Control Division of the FDA is responsible for  
regulating, controlling, and monitoring the use 
of medical devices in Thailand. There is neither a 
price ceiling nor a reference set for medical de-
vices such as orthopedic instruments or services 
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provided such as computed tomography (CT) 
scanners. Price is determined entirely by market 
demand and supply. There is no reimbursement 
list for medical devices. Their distribution is con-
trolled implicitly by the suppliers. The coverage 
of use of medical devices varies greatly across 
the three public health insurance schemes. The 
CSMBS covers almost all medical devices using 
a fi ed rate fee for ser ice payment  whereas the 
UCS and SHI schemes include use of medical 

devices as part of their basic healthcare packages 
and support based on prepaid capitation. As 
a result, inequitable access to and use 
of expensive medical devices has been 
widely noted, for example, CT scans, 
magnetic resonance imaging (MRI) and 
mammography between CSMBS, UCS 
and SHI beneficiaries.
There were an estimated 538 local medical 
device manufacturers in Thailand at the end of 

Export 2018 Import 2018

1st Single-use Devices Electro-Mechanical Medical Devices

2nd Ophthalmic and Optical Devices In Vitro Diagnostic  Devices (IVD)

3rd Electro- Mechanical Medical Devices Single-use Devices

4th Dental Devices Ophthalmic and Optical Devices

5th Hospital Hardware Hospital Hardware

Top 5 Product Groups Exported and Imported by Thailand

Number of Healthcare Providers (public and private healthcare, 2017)

Source: edical De ices Intelligence nit  ffice of Industrial conomics  
Ministry of Industry, as of 2018

Source:  Thailand Board of Investment www.boi.go.th

Region Medical Physician Pharmacist Registered Nurse Technical Nurse

Total 35,388 13,728 160,932 5,929

Bangkok 8,865 2,544 32,497 3,264

Central Region (exclude 
Bangkok)

8,941 2,858 38,239 672

Northern Region 5,627 2,311 27,594 376

North-eastern Region 7,703 3,208 39,246 1,219

Southern Region 4,252 1,807 23,356 398



2017. The market currently comprises of two 
different types of medical device i.e. consum-
able and diagnostic imaging devices such as 
basic medical products / patient aids, and the 
more sophisticated (and generally imported) 
devices. It is the latter whereby there is most 
potential for investment opportunities from 
foreign manufacturers. 
According to Thailand Board of Invest-
ment, Thailand’s import value of medical 
devices grew from  735 million USD in 
2015 to 962 million USD in 2018. Over the 
same period, the export value grew from 
735 million USD to 843 million USD. This 
trend re ects a growing si e of domestic market 
and the country’s importance as an export base. 
20.5% of imported medical devices comes from 
the USA, followed by China (13.2%), Germany 

(9.8%), Japan (8.8%), and Ireland (6.1%). Local 
manufacturers of medical devices make mostly 
single-use devices, such as disposable test kits 
and syringes, surgical gloves, and catheters. Over 
80% of domestic production is exported. 

Thailand is also one of the strongest-performing 
pharmaceutical markets in the Asia acific re-
gion, accounting for almost 20% of all domestic 
health expenditures, with the majority of this 
being distributed through Thailand’s public 
and private hospital system. Thailand’s aging 
population, as well as its UCS and the continued 
growth of medical tourism lead to an increasing 
demand for pharmaceuticals. Except for es-
sential medicines sold to government bodies, 
prices are governed by market forces. 

Thailand is self-reliant in healthcare workforce 
production with high quality standards. There 
is however a geographical and public–
private maldistribution of healthcare 
workforce, worsened by government 
policy on promoting Thailand as a re-
gional medical hub. As it stands the 
health system seems to be overbur-
dened and understaffed. Furthermore, the 
2015 emergence of ASEAN Economic Com-
munity  facilitates free ows of people  goods 
and services across ASEAN countries, including 
the risk of internal and external migration 
of healthcare professional in response to in-
creased demands for health services by inter-
national patients within ASEAN.

Despite the already large healthcare sector, 
the rise of Thailand’s aging population is driv-
ing further need for healthcare services in the 
years to come. In relation to other ASEAN 
countries, the proportion of citizens 
aged over 60 is one of the highest in 
the region. It is also forecasted that, by 
2045, such proportion will exceed that 
of other regions such as Europe and the 
United States, further driving domes-
tic healthcare demand in the decades 
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This has had profound impacts
on health- and social-service development 
and financing  which needed to respond 

to a rapidly greying society.

Share of Population Aged Over 60              

Source: The World Bank: Thailand Economic Monitor - June 2016: Aging Society and Economy. Taken from Thailand Board of Investment www.boi.go.th  
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Only 85% of 15-year-olds are expected
to live past age 60.

ahead. In terms of demographics, Thailand 
has evolved from the status of high fertility and 
high mortality to low fertility and low mortal-
ity, with the fertility level of 1.6 in 2010 being 
below the replacement level, and the crude 
mortality being 7.4 per 1000 population. This 
has had profound impacts on health- and so-
cial ser ice de elopment and financing  which 
needed to respond to a rapidly greying society. 
Conse uently  financing and ser ice pro ision 
policies for older people remain an issue. 
Despite good health at low cost, adult 
mortality is still high, compared to neigh-
boring countries, given the socioeco-
nomic and health systems development. 
Thailand has performed better in terms of ma-
ternal and child health as compared with other 
low- and middle-income countries. Its survival 
rate between ages 15-60 is lower than over half 
of the countries where such data is available. 
Over the past 15 years, Thailand’s prevalence 
of diabetes and hypertension have tripled and 
quadrupled, respectively, and combined with 
high rates of road injuries, has negatively affect-
ed adult survival rate. Only 85% of 15-year-olds 
are expected to live past age 60. While rural 
health services are well established with 
equitable access and financial risk pro-
tection, urban health systems are domi-
nated by hospital-oriented care, private 
clinics and hospitals, and lack of effec-
tive primary healthcare systems catering 
chronic noncommunicable diseases.

Thanks to its high reputation of quality medical 
treatment at reasonable costs, Thailand is a lead-
ing Asian country for medical tourism growing 
over 10% each year. In 2014 there were 2.35 
million international patients including medical 
tourists, general tourists and foreigners working 
or living in Thailand or neighboring countries 
and an estimated 3.42 million in 2018. Medical 
tourists coming to Thailand accounted for 38% 
of such visitors to Asia. 
This high-level of demand from patients 
from abroad has provided the impetus 
for a range of technological advances, 
innovations, and clinical research stud-
ies, as well as business opportunities 
for new medical companies to enter the 
Thai market. The government actively pro-
moted medical tourism for a decade, but it 
was implemented mainly by private hospitals 
with foreigners contributing 30% of private 
hospitals’ revenues in 2017. Recently, many 
university hospitals have requested additional 
budget to invest in infrastructure to respond 
to medical tourists. Civil society groups have 
expressed concerns on the negative impact 
of this policy on access to care by Thai citizens, 
especially when Thailand still has a shortage 
of physicians. Patients from Japan, China and 
Myanmar are on the rise, while arrivals from 
the Middle East are decreasing.  Private hos-
pitals are equipped with the latest medical 
facilities and patients do not have to wait to 
obtain treatment.  Doctors in the country are 

very well trained in the latest treatments and 
procedures  and hospitals are outfitted with 
the most cutting-edge medical technology.  As 
of May 2019, Thailand has 66 hospitals and 
healthcare institutions certified by the oint 
Commission International (JCI). Healthcare in 
Singapore costs three times and Malaysia costs 
two times more than Thailand. 

Among main sources:
-Extracts from: The Kingdom of Thailand, Health System 
Review (Health System in Transition, Vol. 5 No. 5 2015). 
Asia World Health Organization 2015 (on behalf of the Asia 
Pacific Observatory on Health Systems and Policies). 
- Extracts from: “What Thailand can teach the world about 
universal healthcare” https://www.theguardian.com/health-
revolution/2016/may/24/thailand-universal-healthcare-ucs-
patients-government-political
- Thailand Board of Investment www.boi.go.th
BOI - The Office of the Board of Investment is a government 
agency under the Office of the Prime Minister. Its core roles 
and responsibilities are to promote valuable investment, 
both investment into Thailand and Thai overseas investment.
-Extracts from “Thailand- Commercial Guide. Medical Equip-
ment”, taken from: International Trade Administration, U.S. 
Department of Commerce 
https://www.trade.gov/knowledge-product/thailand-
medical-equipment
https://www.trade.gov/knowledge-product/thailand-invest-
ment-climate-statement
- Will Thailand’s universal health care system keep its reputa-
tion in the face of Covid-19?, By Susana Barria
https://publicservices.international/resources/news/will-
thailands-universal-health-care-system-keep-its-reputation-
in-the-face-of-covid-19?id=10717&lang=en
-https://www.thelancet.com/pdfs/journals/lancet/PIIS0140-
6736(18)30198-3.pdf
-“Universal health coverage and primary care, Thailand” by 
Kanitsorn Sumriddetchkajorn a, Kenji Shimazaki b, Taichi 
Ono b, Tesshu Kusaba c, Kotaro Sato c & Naoyuki Kobayashi 
–WHO, World Health Organization website - https://www.
who.int/bulletin/volumes/97/6/18-223693/en/
-World Bank, https://www.worldbank.org/en/country/thai-
land/overview
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To say that the last several months have been 
a whirlwind would be an understatement. In 
a matter of days, live events and conferences 
that had been planned months ahead were 
suddenly postponed or cancelled, and the 
storm is yet to finish. The uncertainty caused 
by the ongoing Corona crisis is changing 
business and it is also noticeable within the 
dental industry where international event or-
ganizers, and the dental industry as a whole, 
seem to agree that most events going forward 
will have a component of a virtual audience. 
Virtual events became the new normal and to 
think that virtual attendance won’t continue 
after the crisis ends is unrealistic. 

During this time  we all had to become uent 
in virtual event technology and we had to learn 
how to create effective programs. We navigated 
through the storm and learned a lot of lessons 
along the way. One of the most important 
lessons the industry learned was that 
while virtual events certainly have their 
benefits, live events will always be an im-
portant part of any robust event program 
and of business. We now know the benefits 
of attending online events, as much as we are 
aware of the limitations. So  it is definitely time 
to think about a different type of event – hybrid 
events, or events that combine both in-person 
and virtual experiences, that will be an essen-
tial part of the new normal in future business. 
All this is achieved through techniques like live 
streaming, webinar broadcasting or setting up 
a virtual space that mirrors the ongoing physi-
cal event.  There will be situations, such as this 
global pandemic, where a virtual event is the 
only option, so attendees can remain safe and 
comfortable. During this time, we have also all 
realized that some meetings in person are com-
pletely unnecessary. Traveling for thousands of 
miles polluting the environment for a two-hour 
meeting is a waste of resources and money few 
will be able to afford. On the other side though, 
there will also always be situations where an in-
person event will be the most effective way of 
collecting leads and engaging your audience. 
Being hybrid events a new concept, many people 
might find them intimidating but  if done well  
virtual events can lead to more immersive (con-
tent) experiences for attendees, offer longevity 

through recordings and provide an even stron-
ger sense of community… there’s no way that 
you can lose out on an audience by provid-
ing a more convenient mode of participa-
tion and rather by giving passive attend-
ees a taste of your compelling content 
online. A successful digital event will not only 
require a great virtual streaming provider but, 
most importantly an engaging and quality con-
tent. Make sure that all your speakers and mod-
erators are prepared to be recorded and to speak 
in front of a camera and that their presentations 
are entertaining, so that your virtual attendees 
should be involved throughout the event. We 
cannot think to plan virtual events with 
an agenda made for live only. It is much 
more difficult to keep virtual attendees 
engaged in front of a computer screen. 
“Entertaining” is the key word. Short attention 
spans online will need to be taken into consid-

eration  no one wants to sit through a fi e hour 
keynote speech. To keep content engaging, make 
sure that it will translate well over video. Incorpo-
rate live polls or Q&A to keep virtual attendees 
involved. Your virtual attendees may have to take 
more breaks throughout the day, or they may 
only be able to join the event for an hour or two 
at a time. Make sure that most of your content is 
offered on-demand so that they can access it at a 
more convenient time.
When combined with the right technology, 
digital events offer marketers an unprecedented 
opportunity to vastly expand audiences 
and transform their event into a formidable 
engagement vehicle. By implementing virtual 
elements and creating opportunities for worldwide 
audiences to consume your event content year-
round, you can grow your attendance, optimize 
your event strategy, and gain powerful insights to 
continually improve your event.
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Marketing The Future Is
Definitely Hybrid

I foresee a digitalization of business in any sector and therefore also in the dental sector. The 
formulas on how to economically support 'the virtual exhibition space' and 'quality virtual events' 
probably already exist, but I am convinced that there will be a phase of great reshaping of the 
parameters in the coming times. To all this we must add the possibility of a physical encounter. 
This can always be done with some basic rules. It will not be drugs or vaccines that will provide 
psychological security. In times of uncertainty, it will be calm, common sense, personal and social 

hygiene that will make the difference. Growing knowledge on the SARS CoV-2 virus and on the COVID-19 
disease - and this will also be true for any virus unknown today but tomorrow ready to hit man and his 
biological, economic, political and social environment - will lead to the modulation of basic behaviors and 
the selection of appropriate care. When all this shall be considered and when we will put 'health above 
wealth', nothing and no one forbids organizing a real meeting of people. 
…The fact is that we have to train to be 'remote live instructors' and 'remote live controllers'. This 
requires knowledge and discipline; intrinsic elements for an intellectual medical profession. Control 
guarantees the passage of information; it must never become, nor be perceived as, an instrument of 
the 'blaming philosophy'.” 
The ultimate challenge? How to compensate empathy and compassion, so far missing in a virtual world. 
- Dr. Gerhard . Seeberger, dentist and international opinion leader -

“
Author: Silvia Borriello
silvia.borriello@infodent.com



 

 

 

 

 

 

 

 

 

 

 

NEW INTRAORAL SCANBODY 
Made of medical Grade 5 titanium mono-block. 

Low vertical height for a more convenient use 
with intraoral scanners. 

Same body diameter as implant . 

Presembled set screw. 

Zirconia nitride (ZrN) coating for a perfect 
scanning. 

Radiopaque to ensure a proper settlement. 

ZrN PROPERTIES  
COLOUR Pastell Yellow 

COATING THICKNESS 0,5–6 µm 
ROUGHNESS R a ≤ 0,05 µm 

ADHESIVE STRENGTH HF 1 (DIN EN ISO 26443) 
COATING HARDNESS ~ 2500 HV 
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NEW What is ? 
The Smart Medical Fair is made up of the 
following pavilions:
• Dental Technology;  
• Laboratory Equipment, Diagnostics, Test; 
• Physiotherapy, Orthopaedic Technology,  
   Sport;  

• Electromedical Equipment, X-Ray,
    Medical Technology;
• Communication Technology & Software;
• Commodities & Consumer Goods;
• Technology Components;
• Start-up & Innovation Products.

The Smart Medical Fair is an international 
virtual exhibition open all year round that 
gives you the power to connect with a global 
audience and virtually showcase your products 
and services to meet your business objectives.

Write to advertise@infodent.com and ask our Marketing Consultants!

Do you want to join our Smart Medical Fair? 

Be online anytime and anywhere on www.smartmedicalfair.com

®

®
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Government's policies to promote Thailand 
as medical hub of Asia, capable of providing 
world-class healthcare, are set to turn 
its dental market into one of the most 
attractive sectors.

With its 69.6 million people, just behind In-
donesia, the Philippines and Vietnam, Thai-
land has the 4th  largest population amongst 
South East Asian nations. Considered to be a 
middle-aged society, the highest proportion of 
the Thai population is made up of adults and 
senior adults, with each accounting for about 
22% of the total population. People older than 
60 account for about 17.14% while only about 
37.9% are below 30 years old. Due to the rapid 
growth in its aging population, demand for 
quality dental services in Thailand is projected 
to increase, requesting, this group of the pop-
ulation, more complicated dental services.
Public dental services, through the three national 
health insurance schemes,  are available in all 
levels of public healthcare facilities, including 
health centers, community hospitals, provincial 
hospitals, and regional hospitals. Dentists and 

dental nurses provide dental treatment and 
prevention services at hospital level; in health 
centers primary dental care is mainly provided 
by dental nurses. However, half of all Thai 
dentists work in private dental clinics and 
private hospitals. Thus, the private sector 
plays an important role in providing ser-
vices, especially in Bangkok and munici-
pality areas. 

The Thai Dental Council is the main actor for 
quality control of dental services through ac-
credited curricula of dental schools and national 
licensing mechanism. Academic-based hospi-
tals such as Chulalongkorn’s Faculty of Dentistry 
and Mahidol University’s Faculty of Dentistry are 
the most specialized in dental services.

Approximately 10% of the Thai population re-

Considered to be a middle-aged society, the high-
est proportion of the Thai population is made up 
of adults and senior adults,  with each accounting 

for about 22% of the total population. 
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DENTAL COVERAGE WITHIN THE THREE NATIONAL
INSURANCE SCHEMES

1. Universal Coverage Scheme (UCS)
Thai citizens under the Universal Coverage Scheme (those not 
covered by SHI or CSMBS) are eligible to have free preventive and 
curative dental services covering the following:
• Dental Treatment:
-Filling
-Extraction
-Scaling
-Plastic Prosthesis
-Baby Tooth Treatment-
-Nasoalveolar Molding for Child who has Cleft Lip and Cleft Palate
• Oral Health Protection and Support:
-Oral Health Check Up
-Dental Consultation
Supplemental uoride for person who is at risk of tooth decay

-Dental Sealant

2. Social Health Insurance Scheme (SHI)
Under the SHI, Thai Citizens (private sector employees) have the 
right for dental services covered under following criteria:
In the case of tooth filling  e traction  and scaling  appro . Baht 50  
will be covered per one time of service. 
The cost must not e ceed Baht 500 per year.
In case of acrylic dentures;
1 5 teeth; Baht 1 00 to co er the cost within fi e years from install-
ing dentures

ore than fi e teeth; Baht 1 400 to co er the cost within fi e years 
from installing dentures

3. ivil Servant edical Benefit Scheme ( S BS)
ublic ser ants and go ernment officers ha e the right to withdraw 

funds to cover dental services for standard treatments such as tooth 
e traction  filling  and scaling (no limitations specified). rthodon-
tics care is also included but only in case of an accident.

Source: www.unidi.it/images/documenti/Final eport Dental Thailand gen 01 .pdf / The ingdom of Thailand  Health System e iew (Health System in Transition  Vol. 5 o. 5 015).

ceives public dental services. However, utilization 
is increasing, especially as The Ministry of Public 
Health (MoPH) is addressing policies to increase 
awareness, as well as the number of dental care 
personnel, especially dental nurses, at Primary 
Healthcare (PHC) level or in health centers. Long 
waiting lists are also an issue in public dental care. 
Private clinics and community hospitals 
are major providers of dental services, ac-
counting for 31% and 34% of total dental 
visits respectively, while only around 11% 
are provided in PHC unit or health center. 
Extraction, descaling/periodontitis treat-
ment, and filling are ma or services of 
those dental care services.
The Bureau of Dental Health, Department of 
Health is the key institute responsible for tech-
nical support and monitoring of the dental pre-
vention program. Funding for dental services 
from the Universal Coverage Scheme (UCS) is 
bundled with the capitation outpatient budget 
to contracted hospitals. The National Health 
Security Office (NHSO) sets the dental 
fund to support comprehensive dental 
care, aiming to increase accessibility to 
services and to control oral health dis-
ease focusing on schoolchildren, preg-
nant women, dental prosthetics in older 
people, and improved oral health behav-
ior in the population. Inequity of access to 
dental care both among insurance schemes 
and income groups is still challenging. Un-

like CS  beneficiaries in CS BS and SHI are 
reimbursed on a fee-for-service basis. These 
differences have resulted in inequity of dental 
care accessibility among the three main health 
insurance schemes. 

The high-income groups who live in ur-
ban areas with concentration of dental 
care facilities and dental health person-
nel tend to have more accessibility than 
lower-income groups. More efforts are 
still needed to supply rural areas with 
dental care as there is disproportionate 
access to dental services between rural 
and urban populations as well as maldis-
tribution of dentists among regions.
Between 1 71 and 1 5  the proportion of 
dentists in the public sector declined, while 
they increased in the private sector, mostly in 
urban centers.  Dentist density in the poorest 
Northeastern region has improved consistently 
as a result of the three-year mandatory rural 

service by all healthcare professional gradu-
ates, including dental doctors; despite this im-
provement, however, density in Northeastern 
region remains the lowest across regions.
Expansion of the workforce has been a key fea-
ture of government policy as there is general 
shortage in the number of oral health person-
nel in Thai government service, with a report in 

015 re ealing that there were 1 15 dentists 
in Thailand  composed of 5 140 dentists working 
in the o H  1 55  in other go ernment ser ices  
and 5  in the pri ate sector. The proportion of 
dentists to the population in each part of Thailand 
was 1:1 005 in Bangkok  1: 445 in the central 
region, 1:6,668 in the north region, 1:7,181 in 
the south region  and 1:10 745 in the northeast 
region, whereas the proportion of dentists to the 
population nationwide was 1:4,913 (compared 
with an average of 1:2,000 in most developed 
countries), which demonstrated an important 
public health problem in the distribution of den-
tists, especially in rural areas.

2010 2019

Number of dentists 11,847 1 547

Number of Dental Prosthetic Technicians 5 75

Dental Assistants and Therapists  6,981

Note: number are approximate. Each source, even if reliable, has slightly different numbers
Main source: World Health Organization (WHO) https://apps.who.int/gho/data/node.main.HWF2 / world data Atlas
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Thus, the MoPH has implemented several policies 
over the past few decades to increase the distribu-
tion of dentists in rural areas, such as recruiting stu-
dents from rural areas and sending them back to 
their hometown after graduation or locating den-
tal schools outside major cities for rural students. A 
policy to increase the production and distribution 
of graduated dentists to rural areas was introduced 
in 005  and all dental schools in Thailand carried 
out this pro ect from 005 by increasing the num-
ber of dental students in the following 10 years. 
According to the 015 – 0 0 ational ducation 
Council Plan, over the next decade, the population 
number per dentist will keep decreasing, with the 
rising number of new graduates in dentistry, in 

0 5  the Thai population per dentist is e pected 
to be 5 people. In 010  there were 5 75 
dental technicians in Thailand. They increased 
from 3,693 in 2006, at an average annual rate of 
10.86%. In 2010, dentists in Thailand were around 
11,847, growing at an average annual rate of 
16.02% since 1979. According to projections the 
number of dentists is predicted to rise by 11.26% 
in 0 5 with 4  total dentists.

Recognizing the importance of dental 
auxiliaries, including dental nurses, who 
can provide a wide range of basic public 
dental health services, such as health 
promotion and prevention to the popula-
tion, especially schoolchildren in remote 
areas, the MoPH has scaled up the educa-
tion program. This has resulted also in an in-
crease in the number of dental nurses working 
in health centers. In addition to dental schools 
in universities, Praboromarajchanok Institute 
for Health Workforce Development (MoPH) is 
also responsible for producing dental workers, 
especially dental nurses. One study found 
that the dental health budget was allo-
cated insufficiently for oral care delivery, 
there were inappropriate guidelines for 
supporting the primary care network, 
and rapidly increasing demand for den-
tal services. Preventive and promotional oral 
services have remained unchanged from the 
period prior to universal health care coverage.
In the 1970s dentists were found to be in short 
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supply in Thailand. As a result, plans were imple-
mented to increase the annual output of dental 
graduates by increasing first year enrollments 
in the existing training programs and by open-
ing new dental schools. At present, there are  ten 
universities in Thailand offering a total of 14 den-
tistry programs. A Bachelor of Dentistry program 
requires students to study for six years. Newly 
dental graduates must work with governmental 
hospitals for three years after graduation then, 
they can work full-time for private clinics and/
or private hospitals. The number of new dental 
graduate on average is around 600-800 per year. 
Thailand has around 4 55  dental clinics (as of 
September 017)  of which about 5% located 
in Bangkok. Bangkok and the Central Region, 
together  account for more than 50% of total 
numbers of dental clinics in the country.
According to data from the Bureau of San-
atorium and Art of Healing, most dental 
clinics are concentrated in Bangkok and 
the major cities of each region. Bangkok 
has almost fi e times more dental clinic than 
Chonburi the province with the 2nd highest 
numbers of dental clinics. Most dental clinics 
in Thailand are individually owned by dentists 
while dental service centers are usually made 
up of more dentists with fi ed operational 
hours, at least one x-ray machine as well as all 
necessary dental supplies and instruments. 
The largest groups of dental clinics are: Dental 
Corporation, LDC Dental, Bangkok Smile, and 
Dental Hospital (targeting  mostly international 
patients). These companies are key players in 
the market with several branches for dental ser-
vices, specialists available for dental treatment, 
and advanced dental equipment and material.

Oral Health Status - Data taken from the 7th 
Thailand National Oral Health Survey 
(TNOHS, 2013) indicate that socioeconomic 
inequality in oral health is still persistent. 
Data included 1 518  working age adults ( 5–44 
years old age group) from different areas of resi-
dence. About four fifths of the population in the 
sur ey had an a erage income at 0–15 000 baht 

per month. Almost 40% of the population had 
completed secondary education with agriculture 
being the most popular occupation. There were 
more females than males, with about 80% of them 
being married. More than 85% brushed their 
teeth twice a day and used uoride tooth-
paste, while only 10.7 % used additional 
cleaning tools. Surprisingly, only 37.7 % 
went to the dentist in the past year. More 
than 70% went to a public provider indicat-
ing a high percentage of the population 
with universal coverage. For dental caries 
status, 35.2 % of the population presented 
one or more dental caries. Education was the 
most significant factor among socioeconomic ari-
ables compared to income and occupation. Lower 
educated indi iduals showed a significantly high-
er risk for dental caries, although area of residence, 
oral health-related behavior and access to dental 
service are also related.  

Based on a health survey conducted in 
2014, about 55% of Thais aged 60 and 
above have fewer than 20 teeth, and of 
these, only about 28% have their teeth 
replaced with artificial ones. 7.2  of 
them are edentulous.
To improve inequity in access to oral care and to 
improve the oral health of the Thai older people, 
the Thai o ernment launched  back in 005 the 
Royal Denture Project to provide free complete 
dentures or removable dentures to those in need, 
as well as further prevention programs. The proj-
ect has resulted in appro imately 405 00 older 
patients having been delivered with complete 
dentures during the 005 – 015 period and ap-
pro imately 5 000 edentulous patients being 
treated every year. The project has also been add-
ed to all Thai health benefit schemes therefore it 
is one of the regular dental healthcare services in 
Thailand’s health system.
The same National Oral Health Survey (2013) 
also shows differences over time in the preva-
lence and quantity of dental caries between 
urban and rural school children. A significant 
reduction was observed in urban areas 
however very recent declines in rural 
children give reason for optimism. More 
effort needs to be given to supply rural areas 
with dental care to have fair and equal access 
of all citizens to medical services.

Dental Market - Thus, the dental market has been 
growing steadily. According to a study made by the 
Italian Trade Agency (Bangkok office)  the market 
value of  Thailand dental equipment and oral care 
products was estimated at EUR 629 million for the 

Between 1 71 and 1 5  the proportion of dentists 
in the public sector declined, while they increased in 

the private sector, mostly in urban centers.  
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Health 
professional Schools

Study
Duration 

(years)

Regulatory
body Degree

Dentist 10 Dental schools
(9 public, 1 private) 6 Thai Dental 

Council
Bachelor: Doctor of 

Dental Surgery (DDS)

Nurse
75 nursing schools 

( 5 public  10 
private)

4

Thailand 
Nursing and

Midwifery 
Council

Bachelor: Registered 
Nurse  (RN)

Source: The ingdom of Thailand  Health System e iew (Health System in Transition  Vol. 5 o. 5 015).

ote: SHI Social Health Insurance Scheme; CS BS Ci il Ser ant edical Benefits Scheme; CS ni ersal Co erage Scheme
*Others in occupational groups include employee/government worker, associates of network/clubs, elderly with income, 
studying and finding a ob.

Variables n=1,518 %

Gender:
- Male
- Female

726
792

47.8
5 .

Marital status:
- Previously married
- Married
- Single

83
1 15
220

5.5
80.0
14.5

Area of residence:
- Bangkok
- Other urban
- Rural

134
4 5
919

8.8
30.6

0.5

Region of residence:
- Central
- North
- Northeast
- South
- Bangkok

317
57

554
5

134

20.9
16.9

.5
16.9
8.8

Having diabetes 
mellitus:
- Yes
- No

49
1,370

.5
.5

Occupation:
- Business
- Wage-earner/
  freelance
- Agriculture
- Housekeeper
- Others*

191

310
5 8
90
5

12.6

20.4
37.4
5.

23.6

Behaviors n=1,518 %

Frequency of tooth 
brushing
- Less than 2 times/day
- At least 2 times/day

127
1,391

8.4
91.6

se of uoride
toothpaste:
- No
- Y es

197
1,317

13.0
87.0

Use additional 
cleaning tools:
- No
- Y es

1 55
163

89.3
10.7

Smoking status:
- Smoker
- Non-smoker

422
1,096

27.8
72.2

Access to dental 
service

Frequency
of dental visit:
- Less than once a year
- At least once a year

45
57

62.3
37.7

Place for dental service:
- Public provider
- Private provider

443
140

76.0
24.0

Health insurance 
coverage:
- CSMBS
- SHI
- UCS

206
226

1 058

13.8
15.
71.0

Oral health outcome

Dental caries:
0

1
984
5 4

64.8
5.

Socioeconomic Inequality and Dental Caries Among Thai Working Age Population, 2013

year 2017. About 72% of the overall estimated 
market is for the retail oral care products includ-
ing toothpaste, mouthwashes, mouth fresheners, 
and dental oss. For dental e uipment  including 
artificial teeth and plaster used in dental clinics and 
hospitals, the value is estimated to be about EUR 
178 million, or 28.3% of the total estimated market.
Rising standard of living, growing urbaniza-
tion and an expanding middle class are sup-
porting the growth of dental clinics as well as 
increased expenditure on dental care services 
primarily for dental cosmetics and oral care 
products. Thailand’s aging society, especially 
in a decade’s time, will further increase oral 
health spending. The rising number of inter-
national tourists is the main growth drivers 
for expansion of premium medical clinics and 
dental clinics in Bangkok and critical spots for 
tourism such as Pattaya and Phuket. For dental 
clinics in rural areas, the rising number of dentistry 
graduates and the government initiative of “One Dis-
trict One Dentist” would be the primary growth driver 
of the expansion of the dental industry. 
The importation of dental equipment is regulated by 
the Medical Device Control Division, Food and Drug 
Administration, Ministry of Public Health, Royal Thai 
Government. To import dental equipment into Thai-
land, the importer needs to apply for and receive 
an import authorization/registration permit from 
the Thai FDA before the actual shipment. The permit 
needs to be renewed every three years. The Thai FDA 
also requires manufacturers or their representative 
companies to register in person. The Thai FDA accepts 
medical devices that pass the following standards: 
USFDA (U.S. Food and Drug Administration - USA), 
CE Mark (European), PAB (Pharmaceutical Affairs Bu-
reau - Japan), TGA (Therapeutic Goods Administration 
- Australia), and SPAC (State Bureau of Pharmaceuti-
cal Administration of China - China). Although most 
dental products are imported into Thailand, oral care 
products such as toothpaste or dental consumable 
products such as plaster is mainly supplied by com-
panies with local manufacturing facilities. Europe, 
the USA, Japan, Korea, and China are the primary 
sources of  imported dental equipment.

THE DENTAL ASSOCIATION OF THAILAND
71 Ladplaw 5 Wangthonglang Bangkok 
10310,Thailand.
Tel : 5 4748 Fa : 514 1100 
Line id: @thaident
E-mail: thaidentalnet@gmail.com
@ 2019 The Dental Association of Thailand
https://www.thaidental.or.th/main/contact

Among main Sources:
-Extracts from: The Kingdom of Thailand, Health System 
Review (Health System in Transition, Vol. 5 No. 5 2015). 
Asia World Health Organization 2015 (on behalf of the 

sia Pacific Observatory on Health Systems and Policies). 
-Extracts from the Report Thailand ICE/Unidi   “Thailand 
Market Survey on dental Equipment and Oral Care 



Products” by ITA-Italian Trade Agency and UNIDI- Ital-
ian Dental Industries Association (Research realized by 
CANVASSCO)-http://www.unidi.it/images/documenti/
Final_Report_Dental_Thailand_gen_2019.pdf
This report is written under the responsibility of Canvassco 
(Thailand) Co., Ltd. and The Italian Trade Agency (ICE-ITA). 

The research information, views expressed, and conclu-
sions reached in this report do not necessarily correspond 
with those of the Thai government or any industry 
associations.
-Journal of International Oral Health – Thanakanjanaphak-
dee W, Laohasiriwong W, Puttanapong N. Spatial distribu-
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ote: dmft  decay missing filled teeth
Source: taken from https://www.ncbi.nlm.nih.go /pmc/articles/ C5 4148/

Total number of children examined, dental caries prevalence and mean dmft/DMFT by age group and year of study.

Source: Thailand National Health and Examination Survey 2014   

Percentage of Elderly With 20 Teeth and Those With Artificial 

44.8% 

% of elderly with <20 teeth
% of elderly with artificial teeth

26.8%

60-65  8070-79 Total
Age group - Elderly

56.7% 

30.7% 

72.7% 

30.7% 

55.2% 

28.5%

Year 1999 2006 2012

3 years old

Total  number 14 485 2,016 2,376

Caries prevalence (%) 5.7 61.4 51.7

dmft 3.6 3.2 2.7

5-6 years old

Total number 24,484 1 85 45

Caries prevalence (%) 87.4 80.60 78.5

dmft 5. 7 5.4 4.4

12 years old

Total number 5 2,000 2,312

Caries prevalence (%) 57. 5 .87 5 .

DMFT 1.64 1.55 0.7

tion of dentists in Thailand. J Int Oral Health [serial online] 
2019 [cited 2020 Sep 27];11:340-6. Available from: 
http://www.jioh.org/text.asp?2019/11/6/340/271775
-World Health Organization, https://apps.who.int/gho/
data/node.main.HWF2
-https://www.academia.edu/23547432/Supply_Projec-
tions_for_Dentists_Thailand_2000_2030_
-Vivatbutsiri, P., Iempook, T., Wonghinkong, S. et al. Dental 
school tracks related to the retention of dentists in Thai 
government service: a cross-sectional survey. Hum Resour 
Health 18, 5 (2020). https://doi.org/10.1186/s12960-
020-0444-7
https://human-resources-health.biomedcentral.com/
articles/10.1186/s12960-020-0444-7
- Patcharawan Srisilapanan, Narumanas Korwanich, Sutha 
Jienmaneechotchai, Supranee Dalodom, Nontalee Veera-
chai, Warangkana Vejvitee, Jeffrey Roseman, "Estimate 
of Impact on the Oral Health-Related Quality of Life of 
Older Thai People by the Provision of Dentures through 
the Royal Project", International Journal of Dentistry, vol. 
2016, Article ID 1976013, 7 pages, 2016. https://doi.
org/10.1155/2016/1976013 -https://www.hindawi.com/
journals/ijd/2016/1976013/
-Bureau of Dental Health - http://dental2.anamai.moph.
go.th e t ne s.php nid filename index
-Extracts from: Trends over Time in Dental Caries status in 
Urban and Rural Thai Children. Patcharawan Srisilap-
anan,1 Areerat Nirunsittirat,  and Jeffrey Roseman1
https://www.ncbi.nlm.nih.gov/pmc/articles/
PMC5694148/





DARMSTADT, Germany - "A Decade of Digital Inno-
vation" was the motto of the two-day event exocad 
Insights on September 21 and 22, 2020, held for 
the first time in a hybrid format  to comply ith the 
safety guidelines of the COVID-19 pandemic. With 
approximately 300 dental technicians, dentists and 
over 40 partner companies, exocad celebrated its 
tenth anniversary at the international congress cen-
ter darmstadtium in Darmstadt, Germany. A further 
1,600 users of digital technologies in laboratories 
and practices from 55 countries followed Insights 
2020 online on their PCs, tablets and smartphones. 
CEO Tillmann Steinbrecher and CTO Maik Gerth 
explain for the first time ho  they developed Den-
talCAD and founded exocad.

Mr. Steinbrecher, Mr. Gerth, you got to 
know each other during the doctoral 
project on “CAD/CAM in Dental Technol-
ogy”. How did the software develop-
ment of DentalCAD come about? What 
happened to your doctorate?  
Maik Gerth (MG): I actually wanted to do a 
research project with 3D X-ray devices for cancer 
detection at the Fraunhofer Institute IGD. But 
then I got the opportunity to work with Till on 
the exciting topic of CAD/CAM for dental tech-
nology. At that time, simple caps and frame-
works could be milled as quickly as possible on 
the basis of 3D data. The development of zirco-
nia had led to this project. So, we were also lucky 
enough to be in the right place at the right time.  
Tillmann Steinbrecher (TS): The project 
was supported by the CAD/CAM industry. Right 
from the start, we were in constant contact with 
manufacturers of digital hardware. We quickly 
found out that they were more interested in a 
specific software product than in a research and 
development service and, at the same time, that 
we enjoyed product development a lot more 
than writing scientific papers. So  one thing led 
to another and we began to de elop a specific 
software product. Instead of doing a doctorate, 
we later founded exocad.

How long did it take you to develop the 
first version of DentalCAD?  
TS: We were able to build on decades of re-
search and development at the Fraunhofer 
Institute IGD. Thanks to this background, we 
developed our own software platform in a rela-
tively short time. In addition, we were able to 
work very agile, as a small team.  
MG: We developed the basic building block 
for the DentalCAD software in 2008 after we 
had re ected the first two software approaches. 
TS: At the end of the year, we already had an 
actual software product that could be used to 
process first patient cases.

How do you go about software develop-
ment?
TS: We work with rapid prototyping  so we first 
create a software prototype without large for-
mal specifications. 
MG: We may discuss this quickly usable soft-
ware prototype with the customer and give it 
to users for testing purposes. Sometimes, such 
a software approach is rejected and only the 
third or fourth approach brings the desired 
success. Only when the promising approach 
to prototype development is clear, do we start 
finali ing the software product. Iterati e im-
provements and tests are carried out again and 
again until the finished software is launched. 
Further beta versions and release candidates 
will be created. This period sometimes extends 
over several years, depending on the feature. 
TS: As a software developer, you need a high 
tolerance for frustration.

What advantages did this approach 
have for the development of the Den-
talCAD software? 
TS: With rapid prototyping, we got a good 
sense of the needs of dental technicians rela-
tively early on. For them, software properties 
such as stability and robustness were particu-
larly important. 

Were there any other important proper-
ties that your software should have? 
MG: The industrial applications, popular at the 
time  were difficult to understand for IT people. 
That is why we attached great importance to an 
intuitive user interface with easy-to-under-
stand icons. In the beginning, Tillmann even 
designed some of these himself.

You have successfully implemented the 
wishes of the dental technician for a 
CAD/CAM software with DentalCAD. How 
did you achieve that? 
TS: At the very beginning, we went to laborato-
ries to see how they work manually and to fully 
understand their work requirements, ways of 
thinking and the needs of a dental technician
MG: For example, the long-standing collaboration 
with Enrico Steger and Wilfried Tratter from Zirkon-
zahn, with Andreas Geier from ZFX and with Falko 
Noack and his team from Amann Girrbach gave 
me an understanding of what is important in den-
tal technology and how dental technicians think. 

Why did you opt for an open software 
architecture from the start? 
MG: When we started developing DentalCAD at 
the Fraunhofer Institute IGD, we were in contact 
with several industrial customers. We needed a 
concept to process the data from various 3D scan-
ners, CAM software and milling machines in just 
one application. Over time, more and more 3D 
scanners were added  some with their own file 
formats and their own milling machines. That is 
why we defined open standard formats oursel es 
in 2008. As a result, various manufacturers of 
3D scanners contacted us relatively quickly and 
opened their hardware for our software. Today, 
our programs are the de facto standard for open 
dental CAD/CAM systems. In this context, the 
backward compatibility of our software is also im-
portant to us. Even a CAD/CAM system from 2009 
with the corresponding open interfaces still runs 
with the latest DentalCAD version.
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At A Glance A Decade of 
Digital Innovation

Ten years of exocad, from a project at the Fraunhofer Institute to the leading OEM manufacturer 
for dental CAD software
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TS: Our hearts beat for open systems and this 
is re ected in our motto our freedom is our 
passion . e ertheless  we basically lea e it up 
to our customers to decide whether they want 
a closed or open system, although in my opin-
ion the future lies in openness.

What was and is the greatest challenge 
in the development of DentalCAD? 
MG: We have to process large and complex 3D 
data in such a way that it can run high speed on 
common PCs. In addition, we often have to resolve 
con icting re uirements. For e ample  material  
milling service or milling system providers must 
enforce certain minimum thicknesses or crown 
margins so that the milling process works without 
problems and the stability of the restorations can 
be guaranteed. On the other hand, dental techni-
cians and patients want a restoration that is as 
aesthetic as possible. Implementing opposite re-
quirements in software is still one of the greatest 
challenges today.

First, there was the software product 
DentalCAD. How did the company start? 
TS: The breakthrough came with IDS 2009 because 
companies like Amann Girrbach and Zirkonzahn 
presented their new CAD/CAM systems based on 
our software, which we had developed as employ-
ees of the Fraunhofer Institute IGD. The spin-off from 
the Fraunhofer Institute IGD to an independent com-
pany was the next logical step in 2010. For us, the 
entrepreneurial risk was manageable because we 
were able to sell a marketable product immediately 
with internationally oriented partner companies.

And how did the company develop? 
TS: At IDS 2011, we presented ourselves for 
the first time as e ocad with our own booth  
even if at the farthest corner of the hall. The 
fair was a success for us. We realized that the 
exocad brand was already better known than 
we thought, and we met new sales partners. 
The same year  I ew to a dental fair in Shang-
hai to find local partners in Asia. This has led to 
successful sales partnerships that still exist to-
day. Some partner companies were small and 
unknown when we started working together. 
Over time, they have developed into major 
global players. We grew together. 

“exocad Insights 2020” is a good keyword. 
There you presented the new Galway release 
for exoplan and DentalCAD. What's new? 
TS: Galway is a particularly big release. We 
are once again improving functionality, speed 
and automation. The user interface will be 
extensively revised and will then be based on In
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Google's material design. We want our software 
to be as easy to use as a mobile phone app. 
MG: The upcoming DentalCAD Release 3.0 

alway will contain the first A.I. functionalities. 
In the Smile Creator module, the eye and lip 
lines are automatically marked. 
TS: However, A.I. is still far from replacing hu-
man intelligence and creativity. The ability of 
dental technicians to find creati e solutions for 
aesthetic and functional restorations will con-
tinue to be essential.

What does the sale of exocad (acquired 
by Align Technology earlier this year) 
mean for the company? 
TS: It opens up enormous opportunities for 
exocad. Dentistry is moving towards holistic 
treatment approaches. That is why we see great 
growth potential in the combination of our 
software solutions with Align's resources in the 
orthodontic area. Thanks to this synergy, we will 
certainly be able to ha e a pioneering in uence 
on some developments in digital dentistry.

A personal question: what drives you 
every day? 
MG: Positive feedback from our customers 
and users  definitely. We follow the ery acti e 
exocad social media groups, for example the 
“exocad Experts” with over 40,000 members 
on Facebook.  We also appreciate constructive 
critical feedback in order to recognize where 
there is potential for optimization. 
TS: I feel the same way. It also makes us feel 
good when millions of people around the world 
have access to affordable CAD/CAM-based 
dentures - the printed denture is a good ex-
ample of this. German dental technicians will 
rightly say that their manually manufactured 
full dentures are qualitatively superior to the 
printed alternative. But if we look at the topic 
globally, then the printed full denture will be 
an alternative to no dentures at all for mil-
lions of people. We see great progress in this.  
This fills us with satisfaction and moti ates us.

In which direction is there still develop-
ment potential for the exocad software? 
MG: The requirements for exocad software 
solutions are becoming more complex. The 
number of supported restorations, applica-
tions and work ows keep increasing. The in-
terdisciplinary treatment teams are growing. 
For example, a patient case is solved with Den-
talCAD and the implant planning software exo-
plan. So  the goal is a work ow that is simple 
and intuitive for everyone involved. 
TS: The interface to the dentist is becoming 
more important, as well as tools for connecting 
to the digital hardware in the dental practice 
and for interdisciplinary communication. den-
talshare is already a cool communication tool 
that DentalCAD users can use to share their 3D 
views with team partners. The 3D planning can 
even be called up on a tablet without having to 
load the software beforehand. 
MG: In the future you will work more on tablet 
computers; the computing power is then pro-
vided in a cloud. Cloud-based work can reduce 
hardware and IT costs in dental laboratories, 
clinics and practices and accelerate automa-
tion processes. There is potential in even faster 
and more efficient work processes

Where do you see exocad in ten years? 
TS: I see us as a provider of a globally unique, 
comprehensive open software platform on 
which software solutions for the entire digital 
dentistry are located. 
MG: Dental technicians and dentists from all 
disciplines will communicate with each other 
via such a software platform in order to jointly 
plan patient cases using the exocad 3D CAD/
CA  technology and efficiently implement 
them using different digital hardware. 

Thank you very much for the very interesting 
conversation.

exocad ś co-founders Maik Gerth and Tillmann Steinbrecher (from left)

Further information is available at 
www.exocad.com
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Show Reports Virtual CEDE - time to sum up

Despite the fact that the event is online until 
October 25, the organisers share partial, very 
promising statistics. Over 2 000 participants 
generated nearly 20 000 visits at the virtual 
booths of 59 exhibitors. Visitors opened approx 
6 000 links at booths and downloaded over 4 
000 documents. 31 webinars, conducted by a 
total of 59 lecturers, were also very popular.
The analysis of the survey conducted among VDE 
by CEDE visitors is also very interesting. 74% of re-
spondents are satisfied with participation in the e -
hibition, 82% would recommend the event. 84% 
expressed their willingness to participate in next 
editions. As expected by the organisers, the main 
motivating factor to participate in VDE by CEDE was 
the curiosity of the new formula (64%). The partici-
pants highly appreciated the substantive level of 

the educational part. Among webinar attendees: 
20% took part in the “live” formula, 38% in the “on 
demand” formula and 42% in a mixed formula.
The organisers also took care of the charity theme 
of the event. As part of the musical challenge, pre-
pared by the dental guitar trio “Isthmus Project”, 
composed of Dr. Bart omie  ara  Dr. Wo ciech 
Wilko ski and Dr. Hubert o bek  money is 
raised for the purchase of toothbrushes for or-
phanage children. Musical dentists and their pa-
tients can join the project (read more). Collection 
link: https://pomagam.pl/zdroweusmiechy. VDE 

by C D  partners are: S  / Sensodyne  olish 
Dental Association, Dental Tribune International 
and the nationwide program “Clinic without 
pain” by Acteon. The honorary patronage over 
selected projects was taken by, among others 
Patient Rights Ombudsman and the Institute 
of atient ights and Health ducation. The 
event is also supported by: the President of 
the City of d  Hanna danowska (Honorary 
Patronage), the Polish Agency for Enterprise 
Development, Enterprise European Network 
and the d  Tourist rgani ation. 

Over 2,000 people from all over the world have already taken part 
in the Virtual Dental Exhibition by CEDE. The dental exhibition
 with a wide programme of webinars and debates took place on 
September 24 - October 25, 2020.

The analysis of the survey conducted among VDE 
by CEDE visitors is also very interesting. 

»
SteriPocket®

• Perfect for dispensing to patients  
after an extraction 

• Multi-ply, soft fabric 
• Sponges remain sterile until ready for use 
• Saves time in autoclaving and packaging sponges 
• Saves money by providing control on the number of  

sponges distributed
• Available in Cotton-filled and Rayon/Poly nonwoven 
• Available sizes: 2" x 2" and 4" x 4" 

BRINGING THE BEST TO DENTISTRY 
SINCE 1895

www.RichmondDentalAndMedical.net

Braided Cotton Rolls 
Richmond’s Braided Cotton Rolls offer exceptional  
absorbency and retraction, as well as easy removal  
for optimal patient comfort. 
• A unique wicking action provides a drier field
• Does not stick to the mucosa
• Available in Pedo, 1.5", 4" and 6" lengths  
“Fewer cotton rolls can be used due to the greater 
absorbency and shape retention.” 
-Donald Jetter, DMD Voorhees, NJ
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All the 
nuances 
of radiology.

INTRAORAL 
SENSORS

INTRAORAL 
X-RAYS

DIGITAL PANORAMICS 
AND CBCT

PHOSPHOR PLATE 
SCANNERS

New Life Radiology
Corso Giuseppe Canonico Allamano 13/15 Int. G
10095 | Grugliasco (TO) | Italy

info@newliferadiology.it
www.newliferadiology.it
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The Distributors
Wall

Looking for distributors? Interested to deal 
new products and improve your business? 
These are the pages for you: announcements 
of companies and distributors searching for each 
other. Your next partner is already waiting for you.  
Write to classified@infodent.com to be in the next 
issue. Always free for distributors!

AdDent, Inc. is a dealer oriented compa-
ny located in the USA that manufactures 
and exports high quality advanced dental 

products. Over the past 19 years we have supplied 
major distributors in the USA and overseas. 
A combination of good service, quality, and afforda-
bility enables us to retain and attract customers. 
www.addent.com 
info@addent.com

Geass srl is the Italian company of inno-
vative and high-performing dental implan-
tology, with over 30 years of experience. 

Synthegra is the revolutionary laser implant surface, 
patented by Geass to reduce the risk of peri-implant 
infections and to promote osseointegration.
We are looking for distributors in free areas. 
Contact: info@geass.it

HDC was established in 1994 with manu-
facturing the silicone materials which was 
developed first time in Korea by HDC. The 
first-time impression materials are Viny-

late. This is our being symbol until now and Vinylate 
has been our pride of first-time impression material 
in Korea. Since 1994 we keep the Certificate of CE, 
FDA, CFDA for China and other countries require-
ment not to mention ISO13485. Launching restora-
tion materials recently, it exerted efforts to become 
the best in the dental materials industry. Customer 
center: +82 31 704 0694 - www.handae.co.kr

DENTAL ALLOYS HERO manufactures 
Chrome - Cobalt and Nickel - Chrome den-
tal alloys via the continuous casting process.  

We exclusively sell in bulk  generic packaging.  Dis-
tributors do their own branding and packaging. We 
are looking for business opportunities worldwide. 
Hero Protective Alloys - sales@heroalloys.com

Dexcowin hand-held X-Ray-More Safe-
ty-More Convenience-More Durability
Check our website for info about the CO-

COON, the best 70 kV. handgun model x-ray. 
Ask for demo and try it in your practice. 
We are globally looking for agents/dealers, please 
contact: 
Henk Peusken, director sales and marketing EMEA 
henk.peusken@dexcowin.eu 
www.dexcowin.com

We are looking for global partners! We 
are twenty years of professional manufac-
turer of Autoclaves/ Dental unit/ X ray/ In-
traoral scanner, located in Ningbo, China. 

3D intraoral scanner is our new product for the last 
two years, we received great results from our deal-
ers. Please email us for more information!  
runyes@runyes.com
Phone: +86 574 27709922
www.runyes.com 

Lascod Spa Dental Material producer 
since 1946, offers PL/OEM goods, servic-
es and solutions for a wide range of in-

dustries and products with a reliable and confiden-
tial service for our PL customers.  For further info do 
not hesitate to contact Us at info@lascod.it or visit 
our website  www.lascod.com

SISMA designs and produces extremely 
high precision machinery, laser systems 
and 3D printers. We are looking for dis-

tributors of our range of solutions for the dental 
field worldwide.  SISMA S.p.A.
Via dell'Industria, 1 
36013 Piovene Rocchette (VI) Italia
tel. +39 0445 595511 - fax +39 0445 595595
info@sisma.com - www.sisma.com

Are you interested in representing the 
global leader in Single-Patient-Use burs? 
We have been leading the industry with 

Single-Patient-Use diamonds and carbides and con-
tinue to grow every year. We are looking for distribu-
tors wanting to represent not only a premium product 
but a premium brand as well.  If you’re passionate 
about providing safe, effective and superior dental 
products then we would love to speak with you. For 
more information visit www.MicrocopyIntl.com 
or contact sales@microcopyintl.com

IBO, an european dental abutments manu-
facturer, is looking for distributors worldwide. 
We are specialised in design, develope, man-

ufacturing and marketing  reliable dental components. 
Specially focused on CADCAM solutions. High quality 
medical devices, commitment and service are our hall-
marks. Full Prosthetic range compatible with most im-
plant brands! Join us! export@ibodontit.com

Baolai Medical focuses on developing and man-
ufacturing dental piezo ultrasonic scaler, 
led curing light, extraoral aerosol suction 
system, painless periodontal treatment 

device,etc. and offers ODM/OEM services for world 
top brands for 11 years. Products have kept CE&FDA 
certificates and 33 patents. We’re looking for distrib-
utors worldwide.  T: +86 771 381 5998
info@booool.com - www.booool.com

Seiler offers a full line of dental micro-
scope products including a newly designed 
PromiseVision 3D dental microscope which 

features technical advances in 3D optics and software. 
Seiler has limited   Dealership Opportunities in Eu-
rope, Middle East, Asia and South America. Please call 
(800)489-2282 or email micro@seilerinst.com for 
dealership openings.
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All classifieds we receive will be verified.
Any fraud or incorrect behavior will be reported 
to the competent international authorities.

As a consulting agency we can only guarantee the reliability 
of classifieds carrying our world logo,  since they are our 
customers and we are aware  of their proven seriousness.

Infodent International 
Advertisers
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Rotenberg integrated system presents 
the ST200,  a programmable sand blast-
ing machine for surface texturing   of 

dental implants and bone screws. An advanced ro-
botic platform that integrates state of the art blasting 
technology to deliver accurate and consistent results 
while saving materials, labor and floor space.
www.rotenberg-implants.com
lior.r@rotenberg-is.com

B&L's BL-B Condensers and Leetrac
B&L Biotech is an innovated dental com-
pany who manufactures the highest 

quality dental products. Our specialty is in endodon-
tics. Innovation and excellence are key goals in all of 
the products we produce. We are seeking distribu-
tors who are serious and passionate about market-
ing excellent products in their country. 
www.bnlbio.com
Mr.Bruce D. Shefsky bdshefsky@bnlbio.com
customerservice@bnlbio.com

It’s our pleasure to introduce our current 
products line from Rolence Enterprise 
INC. We are eager to expand our sales 
network more widely than before. So 

we are approaching you to present ourselves & the 
products to reach a good cooperation. We believe 
the significant sales profits will come after a good 
teamwork to be achieved.
1. Portable X-Ray
2. Digital sensor
3. Ultrasonic Piezo series
4. Light curing series
www.rolence.com.tw - ad.1@rolence-ent.com

• XTCERA-One stop CAD CAM solution 
provider
• Manufacture both milling machines 
and zirconia discs

• 20 years zirconia R&D experiences
• 4 factories & 1,400 employees
• Exported to over 60 countries
• 1,000 machines sold in 2019,world’s Top 5 dental 
milling machines manufacturer
We are looking for distributors worldwide.
Contact:xtcera@xianton.com

• We are looking to distribute orthodontic prod-
ucts, CAD/CAM products, bone material (human 
bone materials), oral healthcare products...
Tin Nha is the dental distributor in Vietnam. Our com-
pany has been in for nearly 10 years and we have 3 
branches in Vietnam (Ho Chi Minh, Hanoi, Danang). 
Tin Nha Company - Vietnam  
pd@tinnha.vn - www.tinnha.vn

Tribest are one of dental disposable man-
ufacturers and exporters in China. Various 
of products can help you enjoy one step 

purchasing to save your time, energy, money.  We are 
looking for exclusive “TRIBEST” brand agent all over 
the world based on win-win situation. With us your 
money in safe and your business in safe.
Tribest Dental Products Co.,Ltd. - No.5 Lianhe 
Cun,Xinba Town, Yangzhong City, Jiangsu, China
Tel: 86-511-88092762, 86-511-88092763
kevin@tribest.cn - www.tribestdental.com

• TICARE – Corporate Information for Dealers
Ticare is a Spanish brand of dental implants with 25-year 
experience in manufacturing. Aimed at product quality, 
Ticare is the only brand with the scientific support of 
being “the implant free of bacterial microleakage”. As a 
partner, Ticare shares its experience in doing research, 
developing products, assisting dental clinics and training 
doctors. Contact: Sebastián Montero Vallejo -  Ticare
sebastianm@ticareimplants.com - Spain 

Thermoplastic Comfort Systems, Inc. 
(TCS, Inc) is an ISO 13485 Certified Com-
pany, established in USA. Now one of the 

leading manufacturers of BPA/metal-free flexible 
partial and full denture resins and equipment. TCS 
is still looking for distributors.
Contact: Abraham Cortina, VP of Business Develop-
ment and International Sales, 
[abraham@tcsdentalinc.com] 
for information on becoming a distributor.

VALLBOND adhesive coating is a sim-
ple, safe and patient-friendly solution 
for cementation of zirconia prosthetic 

restorations, designed for easy handling in dental 
laboratory. Once applied on zirconia surface VALL-
BOND adhesive coating significantly increases the 
bond strength with luting cement and is therefore 
especially suitable for delicate ceramic prosthetic 
restorations (veneers, inlays, onlays, bridges etc.).
www.vall-cer.com - info@vall-cer.com

• Curasept, the Italian leader in oral-hygiene 
products, specialised in developing original and in-
novative products both in the chemical and mechan-
ical oral care categories, is looking for new Interna-
tional Distributors to expand its global coverage. 
Curasept is mostly well-known for developing the 
revolutionary Anti Discoloration System (ADS®) for 
Chlorhexidine. For detailed information on products 
or on available countries please contact:
Curasept S.p.A. Italy 
hello@curaseptads.com 
www.curaseptworldwide.com 

Sabilex microinjection system for the 
making of flexible partials and metal free 
dentures. We have been a leading man-

ufacturer since 1951 in the dental industry. Get to 
know our products:
• Fully automatic injection machines
• 5 different types of materials
• Ready to use cartridges
Become our distributor in your country and obtain 
great benefits! 
info@sabilex.com 
www.sabilex.com 
www.facebook.com/SabilexCompany/

• NILTORG LLC is a Russia based company en-
gaged into import and distribution of Medical De-
vices, Implants and Specialty Pharma Products.
We have our sales offices in Switzerland, Italy, Rus-
sia, Belarus, Kazakhstan, and Ukraine. 
NILTORG LLC  
Russia 
info@niltorg.com

• Do you want to develop your sales within the 
USA but shipping costs, delivery time and customs 
expenses stop you? AEL Orthodontics can be the 
right solution for you thanks to its 150sqm ware-
house. We can offer you enough space to stock your 
products and take care of a fast delivery within the 
USA. AEL Orthodontics is a distributor of orthodontic 
products with main office in Atlanta (USA) and Euro-
pean offices in Italy and Slovenia. 
For more information: 
AEL Orthodontics
+1 404 955 2718 
luigi@aelortho.com

• We are looking for exclusive importers or dis-
tributors to sell clinically in India. Connect with us! 
We are present in all India and we are on good terms 
with dental clinics, labs, universities, academies, and 
dental chains (DSO). 
We can help you to register your products to the 
ministry of health too. 
Contact person: Mani Krishnan 
Marks Biotech Inc. 
India
mani.krishnan@marksbiotech.com
 

• We are dealers for 10 dental companies.
We are looking for new products like intraoral scan-
ners, phosphoric plates, new dental technologies, 
new dental ideas.  
Amasi Altamaioz 
Saudi Arabia
m-zohair@amasi.net
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• Orthomedina is a well-known distributor that 
sells orthodontic products all across Ukraine. We are 
currently looking for manufacturers that make: 
1. Light-Cure Band Cement, 
2. Light-Cure Bracket Adhesive as well as, other sim-
ilar types of products. 
We need contact information exclusively from man-
ufacturers in Brazil, United States, Canada or Europe.
Please contact: Mr Hamid Rezai 
dr.rezai.hamid@gmail.com  
Ortho-Medina Ltd. 
Ukraine +38 044 219 1503
www.ortomedina.com.ua
  

• We are looking to distribute dental impression 
materials, orthodontic products, orthodontic pliers, 
endodontic products, dental handpieces, dental burs, 
dental instruments, teeth whitening, implant products. 
We are looking for manufacturers from all countries 
other than China. 
Viet Hung Group Co., Ltd - Vietnam 
ceo@viethungdent.vn
 

•  We are Arab Medical Systems Egypt (AMSE), 
one of the leading company in the medical market 
in Egypt since 2004, We represent many interna-
tional companies in the Egyptian market and we 
would like to cooperate with you to represent you in 
Egypt. If you have the desire to do so, please contact 
us and we will send you all details about our compa-
ny and what can be presented to you.
Arab Medical System Egypt 
Egypt 
hisham.sabry@amse-eg.com 
www.amse-eg.com

• We are distributors of electrically dental micro 
motor with handpiece. Please contact Mr. Rajnikant 
Mecwan - mecwanrajnikant@yahoo.com
 

• Our company was founded in 1990 and we are 
offering dental products to our customers since then. 
Our customers are satisfied with the quality of our 
service. We are always interested in new products and 
new opportunities to grow up our business.  
Y.A. ANDERSONS GENERAL TRADING 
Cyprus
christistrading@gmail.com

• We are distributors of dental and orthodontic 
products. 
Medical World Company 
Tunisia
medicalworldcompany1@gmail.com

• Industry/field of activity: Life Science & Diagnostics 
Multi-Pronged Strategy for Building Values: Clinical 
diagnostics, Biotech & pharma, Laboratory & research
Headquarters: Tehran, Iran | Founded: 1998  
Type: Company - Private/trading 
FAZA Pajooh Co.
Iran
Com@fazabiotech.com

• We are a leading dental laboratory tools and 
raw materials import & trade company operating in 
Egypt since 1943. 
LESTAR CO.  
Egypt
mokhles100@link.net

• We know the market and want to help you to 
develop your brand and execute great distribution 
in the UK and across Europe. We believe in a collabo-
rative approach that will work for you so get in touch 
today and find out how we can help. 
Brilliant Brands Ltd 
Egypt 
alec@brilliantbrandsltd.co.uk

GNI ORTHO is an Orthodontic manu-
facturing company in South Korea that 
provides professional quality orthodontic 

products at the best value in the industry. 
We are looking for distributors who can build a long-
term partnership to achieve goals together.
• Bracket / Tube / Wire / Screw   
• CE certified 
• FDA approved
www.gniortho.com 
gni_04@gniortho.com
+82-505-600-8880

Because of the success of Class B autoclaves 
in Europe & P.R.C, we are now looking for 
new distributors in other countries. 

If you are interested in becoming a distributor (beauty 
sector, dental & medical sectors) please call or email us.
CCO of LAFOMED  - Justin Zhang 
info@life-autoclave.com - www.lafomed.com

Dental Devices, the instruments company 
We specialize in manufacturing of high 
quality dental and implants instruments 

using Japanese and German materials. We can 
make customized instruments using high tech CNC 
machines and skilled labor. We are FDA, ISO and CE 
certified and meet all international quality standards. 
info@dentaldevices.pk 

We, VERICOM, established in 1998, as a 
leading dental manufacturer in Korea, are 
looking for distributors worldwide. 

On the international level, VERICOM has acquired 
more than 10 certificates of quality assurance and 
approvals such as CE, FDA, JPAL, GOST-R, SFDA, ISO 
& TGA. VERICOM exports its high quality products 
such as dental Restoratives, Preventives, Endodon-
tics, Adhesive&Etchants, Impressions, Disinfections, 
Laboratories, CAD/CAM and 3D Printing materials. 
vericom@vericom.co.kr
www.vericom.co.kr

Dental Line-G.Deverikos has great 
experience  and  is specialized in the pro-
duction of dental impression materials. 

There is a great range of A-silicones (Putty, Heavy, 
Light Body, Monophase, Bite registration and Trans-
parent), C-Silicones (Putty, Light Body), Alginates 
(Extra Rapid, Normal, Chromatic), & Laboratory Sil-
icones. 
We are looking for new distributors.
www.dentalline.gr     
dentalgd@ath.forthnet.gr    
+30 210 4115047

HANDPIECE REPAIR PROFESSIONALS
We are looking for companies & techni-
cians doing handpiece repairs. 

We are offering access to 1000+ different parts for 
high & low speed handpieces and the fastest supply 
all around the world. 
Contact:
SPIRO d.o.o.,
Cankarjeva ulica 80 - 5000 Nova Gorica
Slovenia - EU
www.spiroteh.com 
info@spiroteh.com

SPRING HEALTH PRODUCTS is looking 
for distributors wanting to represent a Pre-
mium Made in USA brand. 

We are the direct manufacture of both single & mul-
ti-use diamond burs, led curing lights and lab rotary.   
We also have Face Shields and UV Lights.
Spring has received the highest clinical evaluations 
and has been producing diamonds for more than 50 
years! 
Our factory is in Norristown, Pennsylvania. 
For more information contact
jolie@springhealthproducts.com  
or visit 
www.springhealthproducts.com





Calendar Here our trade shows selection. 
Discover all worldwide dental exhibitions at 
www.infodent.com/calendars/tradeshow
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NOVEMBER / DECEMBER

FEBRUARY

27/11-02/12 2020

Greater New York 
Dental Meeting 2020 
(GNYDM) - VIRTUAL 
96th Annual Session
New York City - USA

Greater New York Dental Meeting

200 W. 41st Street, Suite 1101 
New York, NY 10036
Tel: +1 212 398 6922 - info@gnydm.com
Referent: Dr. Robert R. Edwab
(Executive Director)
E-mail: execdirector@gnydm.com
Exhibits Manager: Ms. Carla M. Borg
E-mail: exhibits@gnydm.com
www.gnydm.com
Infodent Int’l Digital Booth: 2345
**The Greater New York Dental Meeting will 
hold its own version of a virtual event, 
beginning as usual, the day after Thanksgiving.

25-27/02/2021

156th Chicago 
Midwinter Meeting - 
VIRTUAL
USA

www.cds.org/meetings-events/
midwinter-meeting

Chicago Dental Society
401 North Michigan Avenue Suite 200 
Chicago, Illinois 60611-4205, USA
Phone: +1 312 836 7300 / 7327
Fax: +1 312 836 7329 / 7339
E-mail: mwm@cds.org
Website: www.cds.org

Given the current situation worldwide, we warmly invite you to double check trade shows dates, venues and booths location 
listed in this magazine.

10-13/03/2021

IDS 2021 
39th International 
Dental Show
(Biennial Meeting)
Cologne - Germany

*** NEW DATES: 10-13 March 2021

Organised by VDDI - Verband der Deutschen 
Dental-Industrie e.V. Aachener Str. 1053-1055
50858 Koeln
Phone: +49 221 50 06 87 -0
E-mail: info@vddi.de
Website: www.vddi.de, www.ids-cologne.de
GFDI Gesellschaft zur Foerderung der Dental-
Industrie mbH
Aachener Str. 1053-1055 - 50858 Koeln
Website: www.gfdi.de
Realization: Koelnmesse GmbH
Dept. Health, Lifestyle & Facilities 
Messeplatz 1 - D 50679 Koeln

Venue: Koeln Messe/Deutz
Cologne - Germany

www.ids-cologne.de

MARCH / APRIL



Visit Smart Medical Fair and increase your business

®

Welcome to the Smart Medical Fair
your virtual showcase accessible all year round

www.smartmedicalfair.com
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Via Artigiani 4 - Castenedolo, 25014 BS - Italy
Tel 39 030 2732485 | www.trident-dental.com

Discover a world of images

The most advanced technology
to obtain intra-oral images.

The sensor covers a wide range of exposure settings,
capturing a consistent and diagnosable image

under any conditions.


